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MISSION
STATEMENT
In accordance with Article 3 of the Cooperation
Agreement dated 24 May 2002 between the
Federal Government and the Regions, the Agency
is responsible for:
deciding on and organising joint trade missions linked to an initiative by one or several
of the Regions or at the request of the Federal

BELGIAN FOREIGN TRADE AGENCY

Government;
organising, developing and disseminating information, studies and documentation about
external markets to regional services responsible for foreign trade in accordance with Appendix 1;
tasks of common interest decided unanimously by the Board.
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		MESSAGE
FROM THE PRESIDENT
According to figures from the World Trade Organi-

has for its part again offered its logistical support

sation (WTO), the volume of world trade increased

and its services to the FPS Foreign Affairs and to

1.3% in 2016, well below the growth of 2.8% origi-

the Royal Palace in the context of two State Visits.

nally announced. This is primarily due, according

A State Visit took place in Japan from October 9

to the WTO, to the slowdown in growth of the GDP

to 15, 2016, followed by a visit to the Netherlands

and trade in developing economies such as China

from November 28 to 30. The proximity of these

and Brazil, but also in North America. After these

two visits put a strain on the Agency’s staff, who

mixed results in 2016, the WTO foresees world

nonetheless satisfied the partners.

trade increasing by 2.4% in 2017. However, due to
the considerable uncertainty surrounding short-

The two Princely Missions, organised jointly with

term economic and political developments, this

the FPS Foreign Affairs and the three Regions,

figure is placed in a range from 1.8% to 3.6%.

went in turn to Indonesia, from March 12 to 19,
2016, and to Texas, from December 3 to 11, 2016.
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Belgian exports contracted slightly in 2016, de-

The success of these missions cannot be denied,

clining from € 357.7 billion to € 357.5 billion.

with 301 and 240 participants respectively. The

However, with imports falling further, our trade

Presidency of Her Royal Highness Princess Astrid,

balance improved over this period. Europe con-

Representative of His Majesty the King, continues

tinues to absorb three-quarters of our exports

to confer a special prestige and businesses over-

(76.9%), leaving the other continents far behind.

whelmingly support it.

The impact of the Brexit on our foreign trade has

After a financially difficult 2015, the Agency was

not yet been felt since our exports to the United

able to overcome and straighten out its budget.

Kingdom have increased, from € 31.5 billion in

This has allowed the different services to work in

2015 to € 31.8 billion in 2016. The coming years

a more serene and stable climate in 2016. Pros-

are likely to be more critical, as the United King-

pects are also favourable for 2017, which bodes

dom is our 4th largest customer.

well.

It therefore remains crucial for all players con-

6

cerned to persevere in their foreign trade promo-

Annemie Neyts-Uyttebroeck

tion initiatives. The Belgian Foreign Trade Agency

President
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		MESSAGE
FROM THE GENERAL MANAGEMENT
Despite the gloomy global context, Belgian for-

more than double. In addition to a broader of-

eign trade remains fairly stable. Belgian exports

fering, sources consulted have been greatly ex-

of goods were slightly down in 2016: -0.1%,

panded: 450 different sources around the world

reaching € 357.5 billion. Our imports declined

today constitute the research base for our staff.

by 2.0%, while the trade balance grew to reach

Close contacts have also been developed with

€ 26,046.80 million.

various large international organisations in order
to be able to receive the most interesting busi-

The Agency was again able to make its logisti-

ness opportunities upstream. This explains the

cal expertise available to the FPS Foreign Affairs

growing enthusiasm of businesses for Trade4U,

and to the Royal Palace for two State Visits: Ja-

which had 350 subscribers by the end of 2016.

from November 28 to 30, 2016. In this context,

The Agency’s other services have also had sig-

the new Synergy computer platform, created es-

nificant achievements. Very much in demand,

pecially for State Visits and missions, was suc-

the Statistical Department has kept up the pace

cessfully launched. Organisation of these State

and satisfied very many requests for notes, bi-

Visits mobilises a large number of the Agency’s

lateral trade sheets and other publications re-

employees, who however perform their tasks

lating to foreign trade. Two sectoral publications

with great motivation and true dedication. These

were published in 2016: “Belgian Digital Banking

two State Visits contributed to strengthening our

Technologies” and “Belgian Cosmetics”, in close

country’s links with the countries visited and al-

collaboration with the FPS Foreign Affairs, the

lowed our businesses to sign numerous contracts

Regions and operators in the field. Following the

and partnerships.

tragic death of our director Koen Vanheusden
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pan from October 9 to 15 and the Netherlands

(see notice on p. 10) the Regulations Department
This was also the case for the Princely Missions

experienced a predictable slowdown, but none-

of 2016. Her Royal Highness Princess Astrid, Rep-

theless processed 319 specific requests and

resentative of His Majesty the King, presided over

questions in 2016.

an economic mission to Indonesia from March 12
to 19, 2016, and a second one to Texas from De-

The BFTA website registered 54,653 visits in

cember 3 to 11, 2016. These two missions were a

2016.

great success and all were able to appreciate the
great commitment of Princess Astrid to business.

On the financial side, in particular through an indexation of federal allocation, the contributions

The new platform for disseminating international

of the State Visits and sustained efforts to reduce

business opportunities, based on the Trade4U

expenses, the financial year will close with a posi-

mobile application and created in the spring of

tive balance.

2015, has continued to grow. The growth of opportunities disseminated annually has been re-

Marc Bogaerts, Director General

markable: from 9,108 in 2013 to 20,911 in 2016,

Fabienne L’Hoost, Deputy Director General
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		 STRATEGY AND
OBJECTIVES FOR 2017
After a particularly intense 2016, with a high con-

Palace, and it will be inaugurated during the

centration of State Visits and Princely Missions in

State Visit to Denmark. It is, as for the Princely

the second half, 2017 promises to be just as full

Missions, a temporary website launched on the

of challenges.

day of the briefing and remaining active for two
weeks after the visit: www.belgianstatevisit.be.

new basis for calculation of the federal allocation

After the development of Synergy in 2016, a

set by the FPS Budget, the Agency’s budgetary

project was launched to redesign the Trade4U

situation is no longer so precarious. This will let

database. This project, carried out in collabora-

the whole team work in greater serenity. It goes

tion with Smals, will be completed in April 2017.

without saying however that the General Man-

The newly created working environment should

agement will continue to be vigilant and to curb

increase staff productivity and open new possi-

expenditures as much as possible.

bilities. Trade4U will be promoted through the two

BELGIAN FOREIGN TRADE AGENCY

An excellent start to the New Year – thanks to the

traditional annual seminars.
The FPS Foreign Affairs and the BFTA have renewed their partnership in view of the State Visit

Finally, 2017 also marks a transition in Agency

to Denmark, which will take place from March 28

management. Director General Marc Bogaerts

to 30, 2017. The contract for services in view of

will be taking a well-earned retirement on July 1,

the State Visit to India, which will be held in No-

2017, after a busy career. On December 15, 2016,

vember, should be finalised shortly. The Agency

the Board of Directors approved the promotion of

will be allocated a specific budget for these two

Fabienne L’Hoost as Director General, effective

visits. A new project: the Agency has been en-

July 1, 2017. A new Deputy Director General with

trusted with the development of a website in

a Dutch linguistic role will be recruited. Turning of

English for State Visits. This website will be built

this page also represents a significant milestone

in close partnership with FEDICT and the Royal

for the Agency.
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IN MEMORIAM – KOEN VANHEUSDEN

It is with deep regret and sorrow that the General Management of the Belgian Foreign Trade
Agency announces the death of its dear Director
and colleague Koen Vanheusden. Born at Hasselt
on June 26, 1962, Koen left us much too soon on
September 12, 2016.
Koen was seconded to the Agency since July

BELGIAN FOREIGN TRADE AGENCY

2006 and it was an honour and privilege to be

Chair Drafting Committee ‘Review

able to welcome him to our team all these years.

International Sales Contract’ - Chair Task

Koen was a pillar at the Agency, where he held the

Force International Sales (ICC)

positions of Human Resources Director, ICT and

Member of the Task Force for reform of

Regulations Director. His name will remain forev-

the ICC Model International Agency and

er inseparable from Incoterms. Used in contracts

Distributorship Contract

for international purchases, representation, dis-

Member of the Task Force Incoterms &

tribution and international invoices, Incoterms

Contracts of carriage

were a part of his daily work.

Member of the Advisory Board of the
Brussels Diplomatic Academy (VUB)

Koen was an author for Kluwer, Garant, Leuven
University Press, Maklu, Vanden Broele, ICC, Die

Koen developed online applications for Inco-

Keure, Trade International Digest, Fenedex Press,

terms, the VAT and distribution. He was an Asso-

Forward Magazine, Wereldwijs and CFO maga-

ciate Professor at VUB, with BICCS Export Man-

zine.

agement, Karel De Grote Hogeschool, Universiteit
Antwerpen, KUL, VLEKHO, and LUC Diepenbeek.

He was active as:

He made numerous lectures and presentations
for the ITMMA, KBC, VOKA, UNIZO, Portilog, ICC,

Member of the ICC Commission on

Syntra, AWEX, Brussels Invest & Export and

Commercial Law and Practice

Fenedex.

Member of the ICC Commission on Customs

10

and Trade Facilitation

Passionate about his work, he had unparalleled

President of the working group on the

diligence and productivity. He handled or super-

amendment of Incoterms 2000 Commissie

vised over 500 files a year at the Agency, provid-

Handelspraktijken ICC Belgium

ing detailed and sound advice. His passing is a

ACTIVITY REPORT 2016

But Koen represented much more for us. He was

assisted relentlessly.

a dynamic colleague that we saw each morning

BELGIAN FOREIGN TRADE AGENCY

great loss for all Belgian enterprises, which he

passing almost running in the hallway to fetch his
What everyone will remember about Koen is

coffee at the coffee machine, as if he was always

his exceptional intelligence. Complex matters,

between two files and a trip. He made many trips

things that would be beyond most people, were

abroad for work, being frequently called on as a

easily understandable to him. We had an illus-

speaker.

tration of his brilliant mind just about every day.
How fortunate it was for us to witness these daily

We have much too soon lost an esteemed col-

demonstrations, all with the utmost modesty and

league, but also a friend. A man full of goodness,

simplicity. It is rare that such an exceptionally

with a warm personality. Always positive, cheerful

gifted person has at the same time such great

and energetic.

modesty. This was the case for Koen – he never
claimed the honours or first place – which he

He will be missed, not only by his family and col-

would have fully deserved. He was the subject of

leagues at the Agency, but also by Belgian busi-

unanimous respect.

nesses.
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INSTITUTIONAL AND FINANCIAL FRAMEWORK

The Belgian Foreign Trade Agency is a public in-

A Support Committee coordinates the implemen-

stitution, which is an incorporated body, found-

tation of decisions taken by the Board of Direc-

ed under the Cooperation Agreement of 24 May

tors. Chaired by the Agency’s Director General, it

2002 agreed between the Federal Government

consists of three officials managing regional ex-

and the Regions (Belgian Official Gazette of 20

port institutions (AWEX, Brussels Invest & Export

December 2002).

and Flanders Investment & Trade) and the Director General responsible for bilateral economic re-

The Belgian Foreign Trade Agency is managed by

lations for the FPS Foreign Affairs. The Support

a Board of Directors whose Honorary President

Committee held four meetings in 2016.

BELGIAN FOREIGN TRADE AGENCY

is His Majesty the King. The Board consists of
16 members appointed by the Regional Govern-

The Agency’s day-to-day management is carried

ments and the Federal Government providing an

out by a Director General assisted by a Deputy

equal representation of public and private sec-

Director General, both appointed by the Board of

tors. Each Region appoints a Government Com-

Directors and belonging to a different linguistic

missioner. The Agency’s Board of Directors held

group. Marc Bogaerts is the Director General and

four meetings in 2016.

Fabienne L’Hoost is the Deputy Director General.

BUDGETARY ALLOCATIONS FOR 2016
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The Agency is funded by an indexed federal alloca-

2016 budget (approved by the Board of Direc-

tion and by contributions from the Regions based

tors at its meeting on 15.12.2016) amounted to

on the distribution scale with regard to taxes on

€ 4,538,321.24. Federal and regional allocations

natural persons. The receipts provided for in the

represent the largest share (88.51%) of receipts.
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EUR
2,770,000

Federal Authority
Walloon Region

367,000

Brussels-Capital Region

116,892

Flemish Region

763,000

The last 2016 approved budget showed a positive

Following indexation of the federal allocation (€

balance of € 91,321.24.

300,000.00) the share of the Federal Authority

BELGIAN FOREIGN TRADE AGENCY

Table 1: Amount of allocations in 2016

rose from 66.69% in 2015 to 68.96% in 2016. The
Regions’ share on the other hand declined from
33.31% in 2015 to 31.04% in 2016.

€ 3,000,000
2015
€ 2,500,000

2016

€ 2,000,000
€ 1,500,000
€ 1,000,000
€ 500,000
€Federal Authority

Flemish Region

Walloon Region

Brussels-Capital Region

Figure 1: Breakdown of 2015 and 2016 allocations
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STAFF MEMBERS 2016

The Cooperation Agreement stipulates that the

terminated in July, two resignations, one depar-

number of Agency staff members may not ex-

ture and a decease). 5 agents work part-time and

ceed 50. At 31.12.2016, the BFTA employed 34

3 were disabled in 2016 (2 long-term illness and

staff members. After deducting part-time work,

1 childbirth).

sick persons and those seconded to other institutions, the workforce amounted to 31.8 full-

Over the past 11 years, the number of staff

time equivalents (FTE).

has decreased considerably, dropping from 48
agents (39 FTE) in 2006 to 34 agents (31.8 FTE)

BELGIAN FOREIGN TRADE AGENCY

2016 was marked by five departures (one dis-

in 2016. This is a reduction of 29% of the work-

missal for economic reasons whose notice period

force, a decline of 18.5% in full time equivalents.

30

28

25
20
15

Employees

10
4

5

1

0
full time

4/5

3/5

1
2/3

1/2

off duty

Figure 2: Working time arrangements
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50

Staff 31/12
Staff FTE

40

30

20

2006

2007

2008

2009

2010

2012

2013

2014

2015

34

31.8

38

32.47

40

37.37

40

36.67

41

2011

38.47

44

41.1

47

39.3

44

36.9

45

37.4

48

0

39.9

39

48

10

2016

-14 (=-29%)
-7.20 FTE (=-18.5%)

Figure 3: Number of full time equivalents 2006 - 2016
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1

THE BELGIAN
FOREIGN TRADE
AGENCY IN 2016

1.1 STATE VISITS
On the basis of service contracts with the FPS Foreign Affairs, the BFTA took on a logistics
role for two State Visits in 2016: to Japan and the Netherlands.

JAPAN
Arranging a visit to Japan remains for the Belgian

There were 220 officials, businessmen and wom-

Foreign Trade Agency an exercise that is always

en, and academics that went to Tokyo to partici-

somewhat special. The BFTA’s enthusiasm was

pate in this first State Visit in 2016. The ministe-

therefore palpable when we learned that Their

rial delegation consisted of:

BELGIAN FOREIGN TRADE AGENCY

OCTOBER 9 TO 15, 2016

Majesties the King and Queen of Belgium would
make a State Visit to Japan, at the invitation of

HE Rudi Vervoort, Minister-President of the

His Majesty the Emperor Akihito.

Brussels-Capital Region
HE Geert Bourgeois, Minister-President

In addition to Tokyo, the program also proposed

of the Flemish Government and Minister

activities at Nagoya and Osaka.

responsible for Foreign Policy and Immovable
Heritage

This visit was one of the most striking manifesta-

HE Rudy Demotte, Minister-President of the

tions of this year, celebrating 150 of diplomatic

Wallonia-Brussels Federation

relations between Japan and Belgium.

HE Paul Magnette, Minister-President of the
Walloon Government
HE Pieter De Crem, Secretary of State for
Foreign Trade
Given the close links between the Belgian Royal
Family and the Japanese Imperial Family, several
meetings between Their Majesties, the Emperor
and Empress as well as other members of the Imperial Family were included in the program.
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1.1

STATE VISITS

The State Visit officially started with a welcome

Elisabeth Music Chapel in collaboration with the

ceremony at the Imperial Palace, followed by an

Queen Elisabeth Competition and the National

audience with the Emperor and Empress. In the

Orchestra of Belgium, once again showcased the

evening itself the State Dinner was organised,

special ties forged between the two families. Af-

also at the Imperial Palace.

ter this concert which ended with the presentation of the moving piece “Omohiko”, composed

At the invitation of the Emperor and Empress,

by Her Majesty Empress Michiko, members of the

our Sovereigns visited the city of Yuki which has

Imperial Family took leave of our Sovereigns.

been twinned since 1996 with the city of Mechelen. Thousands of people were there to welcome

Aside from the official contacts, there were many

them. For seven years the Emperor and Empress

economic, cultural and academic activities or-

had not invited official guests for a visit outside

ganised.

Tokyo and it was the first time they had visited
Yuki.

The Royal Couple therefore took part in a private
visit of the wonderful Nezu shrine, a Shinto tem-

BELGIAN FOREIGN TRADE AGENCY

Upon returning from Yuki, the Royal Couple met

ple which is among the oldest in Japan.

Their Imperial Highnesses Prince and Princess
Hitachi. In the evening, the delegation moved to

A meeting with participants from “YES (Young

the Akasaka State Guest House for an audience

Executive Stay)” was also planned, a program or-

with Prime Minister Shinzo Abe, followed by a din-

ganised for the tenth time under the auspices of

ner with businessmen and academics.

His Majesty the King, intended to train young Belgian managers planning to establish themselves

On the last day of their stay in Tokyo, the entire

on the Japanese market.

Japanese Imperial Family was present – exceptionally – at the “return-service” of the Belgian

After the welcoming ceremony at the Impe-

delegation. This high participation at the “Trib-

rial Palace, the King paid a visit, accompanied

ute to Ysaye” concert, presented by the Queen

by Belgian business leaders, to the influential

HM the King is warmly welcomed
during the State Visit to Japan.

“Keidanren”, the Japanese employers’ federa-

time available, it was a real feat by the BFTA to

tion, consisting of representatives of 1,340 lo-

carry it out.

cal businesses, 109 industrial associations and
47 regional employers’ organisations. After this

One hundred participants travelled from Tokyo to

visit, the King participated in a luncheon at the

Nagoya, the fourth largest city of Japan, where

residence of the ambassador of Belgium, in the

the focus was on the automotive industry. In the

presence of the major Japanese investors in our

buildings of the Aichi prefecture, Governor Omura

country. The King then went to the closing cer-

received the Belgian delegation to celebrate the

emony of the Belgian symposium on the life sci-

cooperation between Belgian ports and the port

ences.

of Nagoya in the field of car transport. It was followed by a luncheon with the main stakeholders

The Queen visited the “Toho Gakuen” music

of this industry.

luncheon ended the round table held at the Uni-

The Queen visited the large Matsuzakaya store,

versity of Waseda on the challenges of interna-

where she officially inaugurated a showcase to

tionalisation of higher education.

promote Belgian products. After a short visit to

BELGIAN FOREIGN TRADE AGENCY

school and attended an academic luncheon. This

the local “Manneken Pis”, she rejoined the King
After the luncheon, the Queen took part in the

for lunch. Before returning to Tokyo, the Sover-

“Open talk on women” conference, where she

eigns also visited the Tokugawa Museum which

spoke as did Mrs. Abe and Mrs. Koike, Governor

has a magnificent collection of objects from the

of Tokyo.

most renowned line of Shogun.

Belgian fashion was also highlighted thanks to

With chemical products being the top export

the presence of Her Majesty at the activity ar-

from Belgium to Japan, this industry’s activity

ranged on Belgian fashion and fashion schools.

could not be overlooked. In Osaka, the King attended a luncheon with the main stakeholders

In the evening, the Royal Couple met the main

of the chemical industry. The Queen meanwhile

sponsors of the events held for the celebration of

attended a luncheon as part of the cooperation

150 years of diplomatic relations between Japan

between the Belgian Universities and the Univer-

and Belgium and appeared briefly at the “Belgian

sity of Kobe.

Walking Dinner” participated in by members of
the Belgian delegation and their guests.

The activities at Osaka ended on a cultural note.
Our Sovereigns were able to attend a brief per-

Before boarding the train to return to Yuki, the

formance at the Otsuki Noh Theatre and met with

King met the highest sports authorities in Ja-

two “living national treasures” of this traditional

pan in the context of the next Olympic Games in

theatre style, being Mr. Bunzo Otsuki, an actor

Tokyo. The Queen addressed the main players of

from Nô, and Mr. Gentaro Mishima, Taiko drum-

the tourist industry about the benefits Belgium

mer. Later in the evening, the delegation enjoyed

offers as a tourist destination. The signing cer-

the show “Japan and Belgium, One in Music” with

emony, with no less than 45 agreements, was ar-

Jef Neve, Mélanie De Biasio and the “Nagoya Uni-

ranged upon return from Yuki. Given the limited

versity of Arts Wind Orchestra”.
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1.1

STATE VISITS

THE NETHERLANDS

NOVEMBER 28 TO 30, 2016

Invited by His Majesty King Willem-Alexander,

journalists covered the event, a record number

Their Majesties the King and Queen made a State

which no doubt is partly explained by the cha-

Visit to the Kingdom of the Netherlands from

risma of the two Royal Couples.

November 28 to 30, 2016. 191 participants took

BELGIAN FOREIGN TRADE AGENCY

part in this visit. Numerous authorities accompa-

Even though this second State Visit for 2016 was

nied the Sovereigns: the Deputy Prime Minister

short, the schedule was particularly tight, with

and Minister for Foreign and European Affairs,

very many official, economic and academic ac-

HE Didier Reynders; the Minister-President of

tivities. In just 2.5 days the Sovereigns and their

the Brussels-Capital Region, HE Rudi Vervoort;

delegation were successively at Amsterdam, The

the Minister-President of the Flemish Govern-

Hague, Amstelveen, Utrecht and Eindhoven. Eco-

ment and Minister responsible for Foreign Policy

nomical and academic luncheons took place on

and Immovable Heritage, HE Geert Bourgeois; the

the first day, followed by a visit to the Flemish

Minister-President of the Walloon Government,

Cultural House Brakke Grond, where the Belgian

HE Paul Magnette; the Minister-President of the

and Dutch Sovereigns attended the theatrical

German-speaking Community, HE Oliver Paasch

performance of the work “The Wave House”. A

and the Secretary of State for Foreign Trade,

Fintech conference and a seminar “Belgium and

HE Pieter De Crem. 58 business leaders and 16

Netherlands Cities: Collaboration, Innovation &

rectors of academic institutions were selected

Social Inclusion” took place in parallel, the two

for this visit at the highest level. No less than 43

Sovereigns attending the first and their wives

HE Didier Reynders signs an
agreement in the presence of the
Belgian and Dutch Sovereigns
which reviews the borders
between the Netherlands and
Belgium, during the State Visit to
the Netherlands.

the second event. Finally, the signing ceremony

tige dinner, offered by our Sovereigns in honour

launched 18 agreements in the spotlight on the

of the Dutch Sovereigns.

BELGIAN FOREIGN TRADE AGENCY

The Dutch and Belgian Sovereigns accompanied by HE Didier Reynders and HE Geert Bourgeois during a visit to the
Flemish Cultural House Brakke Grond.

margins of the Belgian Walking Dinner. The traditional State Banquet was offered by Their Majes-

On the last day, the two Queens went to Utrecht

ties King Willem-Alexander and Queen Maxima in

as part of the BESIX public transport project in

honour of our Sovereigns.

the city’s station. This visit was punctuated with
giant balloons, set as the famous Belgian comic

During the second day, our Sovereign attended

strip characters. The King attended the “Digital

the “Symposium on entrepreneurial cooperation”

Innovation & Sustainability Forum – milestones

at the European Space Research and Technology

for growth for Belgium & the Netherlands” on the

Center (ESTEC), while Queen Mathilde visited a

High Tech Campus of Eindhoven University. The

social project with Queen Maxima. Our Sover-

Queen joined him for an interactive session at the

eigns were then received by the Presidents of

“Holst Centre – Internet of Health”. The King then

both Houses, before being offered a luncheon by

attended the investment luncheon organised on

Prime Minister Mark Rutte, with representatives

the theme “Belgian-Dutch collaboration in R&D

of the economic and academic world. The two

– Stronger together”, while the Queen joined a

employers’ associations FEB-VNO/NCW organ-

networking lunch. The last activities of the pro-

ised a round table on current economic themes,

gram were a symposium dedicated to the theme

graced by the presence of the two Kings. At the

of water: “Robust Water Systems and Circular

same time, the wives visited the Alechinsky exhi-

Economy. What is the value of your water or of

bition. An accreditation activity at the NVAO was

your neighbours?” for the King and a visit to the

also on the King’s program. The day ended with

Sligro food group for the Queen. The State Visit

a concert of Ozark Henry, result of a cooperation

ended with an official ceremony at the Château

between the National Orchestra of Belgium, La

de Heeze.

Monnaie / De Munt and Bozar, followed by a pres-
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1.2 JOINT TRADE MISSIONS
The BFTA organised, in 2016, two joint missions in collaboration with the Wallonia ExportInvestment Agency (AWEX), Brussels Invest & Export and Flanders Investment & Trade, as
well as the FPS Foreign Affairs, Foreign Trade and Development Cooperation.
301 people left for Indonesia together in the spring and 247 registered for Texas in the

BELGIAN FOREIGN TRADE AGENCY

United States at the end of the year, a total of 548 participants in 2016.
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		INDONESIA

MARCH 12-19, 2016

Since 2008, no Princely Mission was arranged to

HE Philippe Muyters, Regional Flemish Minis-

Indonesia. With its 250 million inhabitants, In-

ter for Employment, Economy, Innovation and

donesia is the fourth most populous country in

Sports;

the world and has the eighth highest purchasing

HE Pieter De Crem, Federal Secretary of State

power. Indonesia therefore offers significant op-

for Foreign Trade;

portunities for our businesses.

HE Cécile Jodogne, Secretary of State for the
Brussels Capital Region for Foreign Trade and

BELGIAN FOREIGN TRADE AGENCY

On March 12, 2016, 301 participants (205 busi-

the Fight against Fire and Emergency Medical

ness leaders) took off for Jakarta for the first

Assistance and Minister Member of the Col-

joint economic mission presided by HRH Princess

lege of the French Community Commission

Astrid in 2016. After Jakarta, the delegation went

(COCOF), responsible for Public Service and

to Bandung via Bogor.

the Health Policy.

Four ministers and secretaries of state accom-

Since his accession to power in 2014, President

panied the Princess on this mission:

Joko Widodo has aimed to modernise the coun-

HE Jean-Claude Marcourt, Vice-President of

try’s infrastructure and put it on the world map as

the Walloon Government, Regional Walloon

a major maritime player. The infrastructure sec-

Minister for the Economy, Industry, Innova-

tor played a key role in the preparation of the pro-

tion and Digitalisation and Vice-President

gram for the mission’s six days, and the partici-

of the Government of the Wallonia-Brussels

pants mainly came from this sector. Other major

Federation, Minister of Higher Education, Re-

industries represented during this mission were

search and Media;

energy, clean technologies and the food industry.

HRH Princess Astrid is received
by the mayor of Bandung for
an “Investments” luncheon during
the economic mission
in Indonesia.

As was the case 9 years ago, Vice-President Ju-

A forum was arranged in Jakarta on the “Mari-

suf Kalla was the host of the Belgian delegation,

time Infrastructure and Clean Technologies” to

which allowed the mission to be received at the

present Belgian expertise in the subject to the

highest level. In addition to an official luncheon

relevant Indonesian ministers and their depart-

provided by the Vice-President, President Joko

ments. In addition, the Minister of Transport re-

Widodo received his Belgian hosts for an audi-

ceived a delegation of officials and business peo-

ence in the presence of HE Pratikno, Secretary

ple.

of State of the Presidency and HE Retno Marsudi,
Minister of Foreign Affairs.

Much attention was also paid to the Belgian food
sector with arrangement of a seminar and event

Several working meetings and various contacts

on “show cooking” where dozens of Indonesian

were also organised with the following technical

personalities, bloggers and journalists were in-

ministers and governors:

vited. The two Belgian chefs – one sommelier and

HE Rizal Ramli, Minister of Maritime

attracted attention on the excellence of Belgian

Coordination;

preparations in the menu concocted during the

HE Ignasius Jonan, Minister of Transport;

“show cooking”, and also at the official reception

HE Susi Pudjiastuti, Minister of Fisheries and

and “Investments” luncheon which was held at

Maritime Affairs;

the Belgian Residence.
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a chocolatier who accompanied the mission –

HE Saleh Husin, Minister of Industry;
HE Siti Nurbaya Bakar, Minister of the

The green city of Bogor, located 60 km south of

Environment and Forests;

Jakarta, was visited in the 1930s by Her Majesty

HE Anies Baswedan, Minister of Education

Queen Astrid, grandmother of the Princess of the

and Culture;

same name. The delegation made a stop along

Mr. Franky Sibarani, Head of the Investment

the way which brought it to Bandung to attend a

Coordination Agency – BKPM, which has a

seminar on sustainable agriculture. The delega-

ministerial level rank;

tion also visited the botanical garden where the

Mr. Basuki Tjahaja Purnama, Governor of

Princess and ministers had the opportunity to

Jakarta;

walk along “Astrid Avenue”, named in honour of

Mr. Ahmad Heryawan, Governor of West Java.

the Queen and planted with flowers in the three
colours of the Belgian flag.

The economic mission began with the BelgianIndonesian summit “Belgium-Indonesia Technol-

The program at Bandung, the third largest city in

ogy Partnerships: A perfect match” organised in

Indonesia, began with a seminar on sustainable

collaboration with the three main local economic

agriculture. Agriculture today represents 14% of

partners during the mission, the Investment

Indonesia’s GDP and a large part of the popula-

Coordination Agency (BKPM), the Indonesian

tion depends on agribusiness, hence the impor-

Chamber of Commerce and Industry (KADIN) and

tance given to the Belgian-Indonesian academic

the Indonesian Employers Association (APINDO).

collaboration on the activities of the “Bandung
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HRH Princess Astrid, HE Cécile Jodogne, HE Jean-Claude Marcourt and HE Pieter de Crem are welcomed by the Governor
of West Java.

Institute of Technology”, the oldest technological

Bekaert and BKS, which gave a festive touch to

university in Indonesia.

the last day of the mission.

With architect Ridwan Kamil, Bandung is fortu-

With 440 B2B meetings arranged and 26 con-

nate to have a very progressive mayor. The Bel-

tracts signed, the business people’s program

gian delegation was received for a fascinating

was full and successful.

audience and was invited to visit the “Bandung
Command Center”, a futuristic space from which

Aside from the purely economic activities, sev-

the city is managed. This visit fitted perfectly with

eral other meetings were also arranged as part of

the “Smart Cities” seminar which took place af-

Europalia 2017 where Indonesia was designated

terwards, with the mayor.

as a guest country. The program also included a
concert of “5 Beaufort” (National Orchestra of

Belgium is the fifth-largest European investor in

Belgium Wind Quintet) and a visit to the exhi-

Indonesia and a great deal of attention was also

bition “Art of Politics – The Bung Karno Mayeur

paid to various Belgian investments. Thus, the

Encounters”, two activities arranged on the mar-

last day of the economic mission was marked by

gins of the official Belgian reception.

the inauguration of new production sites for Etex,
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		 UNITED STATES
(TEXAS)

DECEMBER 3-11, 2016

The second mission of 2016 went to the United

ceutical, Biotechnologies & Parapharmacy” in-

States (Texas) in early December.

dustries were the most represented. They were
followed by the “Health and Life Sciences”, “Fi-

HRH Princess Astrid was accompanied by Didier

nancial Services and Insurance”, “ICT and Tele-

Reynders, Deputy Prime Minister and Minister of

communications” and “Energy, Environment and

Foreign and European Affairs; Geert Bourgeois,

Clean Technologies” industries.

and Minister responsible for Foreign Policy and

The second-largest American state in terms of

Immovable Heritage; Jean-Claude Marcourt,

population and area, Texas has many advantages

Vice-President of the Walloon Government, Re-

and also holds the second position in terms of

gional Walloon Minister for the Economy, Industry,

economic power in the United States. This eco-

Innovation and Digitalisation and Vice-President

nomic and commercial dynamism – Texas is the

of the Government of the Wallonia-Brussels Fed-

American state that has the most economic rela-

eration, Minister of Higher Education, Research

tions with Belgium – had a profound appeal to the

and Media; Pieter De Crem, Federal Secretary of

Belgian delegation for which many B2B meetings

State for Foreign Trade as well as Cécile Jodogne,

were arranged as well as a well-attended activity

Secretary of State for the Brussels Capital Re-

program.
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Minister-President of the Flemish Government

gion for Foreign Trade and the Fight against Fire
and Emergency Medical Assistance and Minister

The capital of the state of Texas, an important

Member of the College of the French Community

university and a major American high technology

Commission (COCOF), responsible for Public Ser-

centre, Austin is also becoming a hub for phar-

vice and the Health Policy.

maceutical and biotechnology companies. It is
therefore not surprising that the mission’s pro-

The 247 participants enrolled in this mission had

gram proposed a visit to DELL, a meeting with the

the chance to visit Austin, San Antonio, Dallas,

Texas “Cleantech” community and even an im-

College Station and/or Houston.

portant seminar on innovation in the medical and
telehealth (“E-Health insurance”) technologies.

This economic mission involved 154 partici-

The program also let the businessmen partici-

pants from the private sector, representing 98

pate in a seminar on the best way to do business

businesses. They were accompanied by 20 par-

in the United States while the AWDC (Antwerp

ticipants from 15 professional federations and

World Diamond Centre) took the opportunity the

Chambers of Commerce as well as 10 partici-

mission provided to arrange an important “Power

pants from the academic world.

Session” on the diamond sector. An activity dedicated to Barco and its major customer Cinemark

Businesses in the “Oil and Gas” and “Pharma-
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tion. Finally, the three Regions also arranged an

and inauguration of an exhibition “Texas Aggies

important business lunch on investments.

go to War” at the Texas A&M University, the visit
to College Station was a special opportunity to

Various official meetings also took place in Austin

strengthen the close ties between the American

since the Princess, ministers and secretaries of

University and the Belgian academic, economic

state were received by Greg Abbott, Governor of

and commercial worlds, thanks to a series of

Texas, and by Steve Adler, mayor of the city.

contract signings. The College Station program
crowned 10 years of collaboration between AWEX

Before leaving Austin, the mission proposed a

and the Texas A&M University.

half-day program in San Antonio, where mayor

BELGIAN FOREIGN TRADE AGENCY

Ivy R. Taylor welcomed the official delegation be-

Participation in the economic mission was the

fore participating with the Belgian party at an im-

highest at Houston. Rightly considered as the

portant seminar on the city’s economic presen-

world’s energy capital, the city’s economy is

tation and a short visit to the Alamo and the city.

largely based on petrochemicals. A land of research and innovation, Houston also has a major

While some of the businesses registered with FIT

seaport while NASA has one of its space mission

went to Dallas, the mission’s program included a

control centres located there which serves as

series of activities at College Station during the

an astronaut training base. The city also has the

transfer by road to Houston. College Station has

highest concentration of health research labora-

the sixth largest American university, the Texas

tories including the Texas Medical Center.

A&M (Agricultural and Mechanical) University. In
addition to a seminar arranged by WBT on “Mem-

The stay at Houston began with a dinner offered

ory Tourism” of the second World War, a VIP lunch

to the official delegation by mayor Sylvester

HRH Princess Astrid at San Antonio,
during the economic mission to
Texas, in the presence of HE Pieter
De Crem, HE Cécile Jodogne, the
ambassador of Belgium
to the United States a
nd the mayor of
San Antonio.

Turner, while with regards to business, the Port

a seminar on innovative Texas-Belgium synergies

of Antwerp opened the program with a meeting

in the field of chemistry and clean technologies

with the Port of Houston with which it wished to

as well as a second power lunch specifically for

strengthen its collaboration. The Port of Antwerp

chemistry.
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HRH Princess Astrid attends a signing ceremony during the economic mission to Texas.

also arranged a meeting of the Princess and ministers with its largest customers.

Also noted was the arrangement in Houston of a
seminar to showcase the many benefits offered

Regarding the energy sector, various targeted

by Belgian Marine Construction as well as a “Bel-

activities were arranged in this sector such as an

gium-Houston Business Forum” offered by the

Exmar presentation and especially an important

GHP - Greater Houston Partnership.

working session arranged by Agoria – Carbon Energy Club with Phillips 66.

Before the Belgian reception, a decoration ceremony and 6 signings took place in the presence

The “Medical and Biopharma” sector as well as

of Princess Astrid.

the “Chemistry” sector were the subject of an intense program of activities at Houston. First of

The stay at Houston ended with an interesting

all, the University of Ghent proposed a seminar

tour of the “NASA Lyndon Johnson Space Center”

with the University of Texas and Baylor College on

- aerospace representing a significant challenge

genetics research and the possibility of academic

for Belgium! - and of the Solvay site in Pasadena

and commercial partnership in this sector while

as well as the inauguration and visit of the new

Agoria Medical Technology College and lifetech.

facilities of Katoen Natie.

brussels arranged, with Brussels Invest & Export,
a matchmaking session with the Texas medical

The mission’s program helped showcase new op-

technology sector. On another side, Essenscia

portunities for our businesses and also helped

and the three Regions arranged a Biopharma

strengthen the already existing solid links be-

power lunch to highlight our skills in this sector,

tween the Belgian and Texan business worlds.
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1.3 OVERSEAS BUSINESS
OPPORTUNITIES CENTRE
1.3.1

TRADE4U
Trade4U is a mobile application for tablets and

sisting mainly of SMEs, they are not always large

smartphones (iOS and Android) which was deve-

enough to respond alone to business opportuni-

loped to send international opportunities to tar-

ties from large international institutions.

geted subscribing businesses. Global sources are
consulted every day to unearth the most interes-

In addition, subscribers can attend free of charge

ting opportunities. In addition, subscribing com-

the 2 annual seminars arranged by the Belgian Fo-

panies receive the most up-to-date economic and

reign Trade Agency.

BELGIAN FOREIGN TRADE AGENCY

legal information on foreign trade.
Trade4U was launched in April 2015. Access to
Trade4U also offers the possibility of forming

this portal is available to Belgian companies at an

consortia; indeed, with the Belgian economy con-

annual fee of € 150.

Figure 4: Trade4U offer
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1.3.1.1 RESULTS OF THE OFFER
International business opportunities

0.4%
The number of international business opportunities distributed rose 40% in 2016. Indeed,
some 20,911 opportunities were sent out, com-

2.0%

pared to 14,891 in 2015 and 11,912 in 2014.

international projects (24.0%) as well as, to a

BELGIAN FOREIGN TRADE AGENCY

These were mainly calls for tenders (75.6%) and

75.6%

lesser extent, business proposals (0.4%).

Tenders
Projects
Other opportunities
Figure 6:
Type of business opportunities distributed in 2016

25,000
20,911
20,000
14,891
15,000
10,000

11,912
8,268

9,064

9,085

9,108

2010

2011

2012

2013

5,000
0

2014

2015

2016

Figure 5: Number of business opportunities distributed in 2016
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Sources of information
In 2015, the number of sources for internation-

The new sources come from:

al business opportunities rose from 15 to 320

internet research

sources. By the end of 2016, no less than 485

contacts at seminars and other events

sources were consulted every day.

the FPS Foreign Affairs and diplomatic posts
regional economic and trade attachés.
These new sites provide access to more

BELGIAN FOREIGN TRADE AGENCY

advanced and lesser known markets. They have
generated great interest by the target audience.

News Flashes
The mobile Trade4U
application also
enables publication
of economic and legal
news flashes.

Figure 7:
Trade4U mobile application –
economic news
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In 2016, 396 economic news items were distrib-

The economic news, arriving ahead of time in the

uted (compared to 224 in 2015):

communicative process, was a hit with subscrib-

The vast majority (344) of this information

ers.

posts abroad. Some were related to contracts

In addition, 50 legal alerts were also broadcast

even before their official publication which

via Trade4U:

gave users a distinct competitive advantage.

They came from FPS Foreign Affairs, special-

Economic news of general interest came from

ised literature or followed specific requests by

international organisations, the specialised

exporters.

press and economic studies.

They related to legal and regulatory infor-

Regional economic and trade attachés were

mation on various topics: the VAT, customs,

also provided with economic information.

documents, standards, distribution and sales

BELGIAN FOREIGN TRADE AGENCY

came from the FPS Foreign Affairs and its

networks, intellectual property, business
practices, etc.
Following distribution of this information, 189
questions were received from subscribers in
2016.

Figure 8:
Trade4U mobile application – legal alerts
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The Trade4U seminars, with HE Didier Reynders and HE Pieter De Crem as speakers, brought together participants from
many sectors.

Seminars
Two Trade4U seminars were arranged in April and

On 20/04/2016: “How to finance your export“

September 2016. Exhibitions of major develop-

with Credendo, Finexpo, AWEX, Brussels In-

ment banks and important foreign trade stake-

vest & Export and Flanders Investment &

holders brought together many participants. The

Trade – 188 participants.

closing networking lunch enabled valuable con-

On 06/09/2016: “International business op-

tacts to be made with the speakers and between

portunities in the context of the Belgian eco-

companies.

nomic missions 2017 to the Philippines and
Ivory Coast” – 157 participants.
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Networking during the Trade4U seminar on April 20, 2016.

Specifications
The Trade4U package also provides the opportu-

expenses and therefore saves time. These orders

nity for Belgian companies to delegate their or-

are done in collaboration with the diplomatic

ders for specification (countries outside the EU)

posts or the regional economic and trade atta-

to the BFTA, which reduces their administrative

chés.

Procedure guides
So that subscribers can best respond to inter-

guides for large international institutions (World

national calls for tenders, the Trade4U team also

Bank, EBRO, EIB, etc.).

makes available to subscribers the procedure

Statistics subscription
A customised statistics subscription is offered.

export and import figures for its products / ser-

Each subscriber receives, each month or quarter,

vices and for its markets of interest.
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1.3.1.2 RESULTS IN TERMS OF NUMBER OF SUBSCRIBERS
At the end of 2016, 325 businesses were sub-

thanks to in-depth work done on exporters (see

scribers to Trade4U, compared to 290 at the end

section 1.3.2 Belgian Exporters’ Database).

of 2015, an annual growth of 12%. The number
of subscribers therefore increased significantly.

The regional distribution of subscribers is detailed below.

Of these, about two-thirds were companies which

BELGIAN FOREIGN TRADE AGENCY

had resubscribed and were therefore loyal to Tra-

Close to two subscribers out of three come from

de4U. The remaining third were new subscribers.

the Flemish Region while nearly one quarter
come from the Walloon Region, the balance be-

It should also be noted that since December

ing businesses from the Brussels-Capital Region.

2016 there have been new subscribers every day

16.9%

24,.8%

58.3%
Flemish Region
Walloon Region
Brussels-Capital Region

Figure 9: Regional distribution of subscribers
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1.3.1.3 COMPUTER DEVELOPMENTS

A web version of the application was immediately

allow creation of “guest” access to the Trade4U

requested; it has since been put on line. It offers

application for each of the economic and trade

new functionality of filtering opportunities by

attachés of the regional agencies (79 accounts

country. Version 2.0 of the application integrates

for AWEX, 35 for Brussels Invest & Export and 92

this new possibility. In addition, it is also possible

for Flanders Investment & Trade) as well as for 26

for the user to sort opportunities by their recency

members of the staff of Belgian diplomatic posts

and to receive an alert as soon as there is a new

abroad (ambassadors, consuls and others).

BELGIAN FOREIGN TRADE AGENCY

Web and version 2.0 of the app

opportunity for him. Version 2.0 can be downloaded in Google Play and Apple Store from May
2016.

The Trade4U application is now available:
on computers, tablets and smartphones
in Android, iOS and web versions

It should also be noted that these new versions

in 3 languages (French, Dutch and English)

Figure 10: Trade4U 2.0 mobile application
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Figure 11: Trade4U application web version
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It already includes the following functionalities:
overview of the latest calls for tenders /

And now includes the following new
functionalities:

projects targeted by sector

alert when a new opportunity is received

possibility to request the complete file

filtering opportunities by newness

possibility of creating consortia

filtering opportunities by country

Development of the DB-Trade4U
The Trade4U management platform and the Bel-

ment is being done in collaboration with Smals

gian Exporters’ Database was developed many

and is split into two parts, a first part in 2016 and

years ago and is no longer up to date from a tech-

a second part in 2017. The new DB-Trade4U work

nological point of view.

platform should be completed by April 2017.

Trade4U is a paid service, so it is essential to en-

In addition to being technologically advanced,

sure that the software used by the OBOC staff is

this new platform will allow the OBOC staff to

stable and technically and technologically adapt-

work more easily and quickly which, in the medi-

able in case of problems.

um term, should allow increasing the number of
opportunities sent to Trade4U clients and target

Development of the new DB-Trade4U platform

them even better.

started in the second half of 2016. This develop-
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BELGIAN EXPORTERS’ DATABASE
Each registered firm has a data sheet (company

companies had not been updated for 3 years or

profile). This contains general information about

more. The company record was therefore sent

the company (contact details, contact persons,

back to each of these companies for validation or

...) as well as information about activities (prod-

updating. The legal status of each of these com-

ucts and services) and export markets.

panies was also checked in collaboration with the
Crossroads Bank for Enterprises. After checking,

At the end of 2016, the Belgian Exporters’ Data-

companies that were found to have ceased busi-

base registered 23,759 companies considered

ness were removed from the exporters record.
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1.3.2

active and for which the data was complete.
These include 431 new registrations. 2,446 re-

A parallel database with 18,261 companies with

cords were corrected in 2016. These corrections

incomplete data has now been reactivated. These

related to both the status of businesses and their

dispatches generated a wave of new subscrip-

contact details or their products and services.

tions to Trade4U.

Even if the data were complete for these com-

The exporters record is central to Trade4U’s

panies, the information about the products and

operation; maintaining it, which is a lot of hard

services as well as the export markets for 13,483

work, is essential to provide quality service.

Group photo in the presence of HM the King following a signing ceremony during the State Visit in Japan.
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1.4 STUDIES, STATISTICS AND
TAX CERTIFICATES
1.4.1

STUDIES

Studie verwezenlijkt ter gelegenheid van de
AGENTSCHAP VOOR BUITENLANDSE HANDEL

gezamenlijke economische zending onder

Montoyerstraat 3
1000 Brussel
Tel.: +32 2 206 35 11
www.abh-ace.be

het Voorzitterschap van HKH Prinses Astrid,
Vertegenwoordigster van ZM de Koning

12 > 19 maart 2016

FOD BUITENLANDSE ZAKEN, BUITENLANDSE HANDEL EN ONTWIKKELINGSSAMENWERKING

Karmelietenstraat 15
1000 Brussel
Tel.: +32 2 501 81 11
diplomatie.belgium.be

In 2016, two “country” studies corresponding to
FLANDERS INVESTMENT & TRADE

the Princely Missions carried out during the curKoning Albert II-laan, 37
1030 Brussel
Tel.: +32 2 504 87 11
www.flandersinvestmentandtrade.com
BRUSSEL INVEST & EXPORT

rent year were published in French and in Dutch.
Louisalaan, 500, bus 4
1050 Brussel
Tel.: +32 2 800 40 00
www.invest-export.irisnet.be

They covered the following countries: IndoneAGENCE WALLONNE À L’EXPORTATION ET AUX INVESTISSEMENTS ÉTRANGERS

Saincteletteplein, 2
1080 Brussel
Tel.: +32 2 421 82 11
www.awex.be

sia and the United States with a specific focus

Studie verwezenlijkt ter gelegenheid van de
gezamenlijke economische zending onder
AGENTSCHAP VOOR BUITENLANDSE HANDEL

het Voorzitterschap van HKH Prinses Astrid,

Montoyerstraat 3

Vertegenwoordigster van ZM de Koning

1000 Brussel

INDONESIË
Tel. : +32 2 206 35 11
www.abh-ace.be

3 > 11 december 2016

FLANDERS INVESTMENT & TRADE

Koning Albert II-laan, 37
1030 Brussel

Tel. : +32 2 504 87 11

on Texas. They are intended to give the reader

Hoewel alles in het werk werd gesteld om nauwkeurige en actuele informatie te geven, kunnen noch het Agentschap voor Buitenlandse handel, noch zijn partners
(Flanders Investment & Trade, Brussel Invest & Export en het Agence wallonne à l’Exportation et aux Investissements étrangers) verantwoordelijk worden gesteld
voor fouten, weglatingen en leugenachtige verklaringen. Ze kunnen evenmin verantwoordelijk worden gesteld voor het gebruik of de interpretatie van de informatie in
deze studie. Deze studie heeft niet de bedoeling advies te verstrekken.

a macroeconomic overview as well as an invenPUBLICATIEDATUM: februari 2016

VERANTWOORDELIJKE UITGEVER: Marc Bogaerts
AUTEUR: Nicolas Preillon
GRAFISCHE VORMGEVING EN UITVOERING: Oskar D

GEDRUKT OP PAPIER MET EEN FSC-LABEL
DEZE STUDIE IS OOK BESCHIKBAAR OP: www.abh-ace.be
OVERNAME GEGEVENS (OF TEKST) IS TOEGELATEN MITS BRONVERMELDING
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tory of the promising sectors for exports. They

www.flandersinvestmentandtrade.com

BRUSSEL INVEST & EXPORT

Louisalaan, 500, bus 4
1050 Brussel
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1.4.2

STATISTICS

1.4.2.1 MISSION

21 19

23

169

55

The Belgian Foreign Trade Agency is authorised in
accordance with Article 2 of the appendix to the
Cooperation Agreement to collect, process and
distribute comparative national and international

63

97

84

1.4.2.2 ACTIVITIES

Federal
Associations / federations
Companies
Foreign embassies in Belgium
Academic world
Regions
Internal
Others

In 2016, 531 requests were sent to the department. 130 notes and 140 bilateral trade sheets
were also written. This production is slightly below the previous year.
Special requests

BELGIAN FOREIGN TRADE AGENCY

statistics.

Figure 12: Breakdown of clients relating to ad hoc
requests in 2016

The main clients are the Federal Public Services
followed by associations and federations, businesses as well as foreign embassies in Belgium.
These trends have continued over the years.
The majority (52.2%) of regional requests come

26.1%

21.7%

from the Brussels-Capital Region. Wallonia and

Flanders Investment & Trade
Brussels Invest & Export
AWEX

Flanders shared the balance in nearly equal portions. All bilateral records are also transmitted to
Brussels Invest & Export on a monthly basis.

52.2%

In addition, the Statistics Department has regularly responded to questions from the media.
Many requests about Brexit and the impact of the

ACTIVITY REPORT 2016

Figure 13: Breakdown of regional clients for ad hoc
requests in 2016
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1.4

STUDIES, STATISTICS AND TAX CERTIFICATES

new American presidency, both from the media

They are used by many partners and by the me-

and from various public bodies, were addressed

dia, particularly to illustrate feature articles.

to the service.
Quarterly brochures, annual brochure

BELGIAN FOREIGN TRADE AGENCY

Bilateral notes and trade sheets

and comment notes

In 2016, the Department wrote 130 notes on bi-

Each quarter a brochure containing Belgium’s

lateral trade relations in French, Dutch and Eng-

main foreign trade data is published. This bro-

lish. These notes provide a very full view on the

chure is available in two versions – a bilingual

exchanges of Belgian goods and services with its

French / Dutch version and an English version.

various partners.
Quarterly comment notes written in French,
These notes are also published on the Agency’s

Dutch and English paint an accurate picture of

website and year after year are the most visited

the development of Belgium’s imports and ex-

heading.

ports over 3, 6, 9 and 12 months.

Of these notes, 50 were requested by the Royal

Once a year, the BFTA publishes a brochure “Bel-

Palace during the visits of foreign heads of state

gian Foreign Trade” detailing Belgium’s foreign

or delivery of the credentials of new ambassadors.

trade with all countries of the world and following
the 22 sections of the Nomenclature.

The following people or bodies also requested
notes: the Prime Minister, the Minister of Foreign

An overall note on global trade, “World Trade”,

Affairs, the FPS Foreign Affairs, Foreign Trade

based on the results provided by the World Trade

and Development Cooperation, Belgian embas-

Organisation (WTO), is also published in three

sies abroad, foreign embassies in Belgium, re-

languages (French, Dutch and English). This note

gional economic and trade attachés, the Euro-

locates Belgium’s trade performance compared

pean Parliament, federations and chambers of

to those of the other countries of the world.

commerce, journalists, students.
The Statistics Department publishes a list of the

42

Bilateral trade sheets are a condensed version

main products exported by Belgium and the Bel-

of notes – they offer a succinct overview of trade

gium’s share of this product or product group in

relations between Belgium and a partner. Avail-

world exports. This document contains, in de-

able in English, they can be downloaded from the

creasing order of importance, the different prod-

Agency’s website. 140 records were generated on

ucts for which our country ranks 1st, 2nd, 3rd, 4th or

request in 2016.

5th largest global exporter.
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BELGIAN FOREIGN TRADE - PRODUCTS

January - September 2016 (January - September 2015)

BELGIAN FOREIGN TRADE - PARTNERS

EXPORTS

January - September 2016 (January - September 2015)

SHARE:
SHARE:
ASIA

AMERICA

TOTAL EXPORTS:

TOTAL EXPORTS:

EUR 202,444.3

EUR 28,510.1

EUR 21,728.6

(EUR 27,816.4 million)

(EUR 22,578.9 million)

million

(EUR 204,781.2 million)
SHARE:

76.6%

million

SHARE:

11.7%

23.8%
SHARE:

(EUR 28,105.8 million)

SHARE:

10.7%

BELGIAN FOREIGN TRADE

EUR 28,170.1 million
(EUR 28,487.6 million)

million

10.8%

2015

EUR 62,934.8 million
(EUR 66,051.9 million)

EUR 30,847.0 million

EUROPE
TOTAL EXPORTS:

8.2%
TRANSPORT
EQUIPMENT

CHEMICALS
PRODUCTS

2015

WORLD TRADE

MACHINERY &
EQUIPMENT

TOTAL EXPORTS 1:

EUR 264,256.1

EXPORTS

IMPORTS

million

(EUR 268,745.4 million)

SHARE:

IMPORTS

TOTAL IMPORTS 2:

EUR 241,983.5

million

SHARE:

(EUR 254,098.8 million)

13.0%

22.4%

EUR 54,242.3 million
(EUR 57,197.1 million)

EUR 31,419.5 million

SHARE:

(EUR 29,154.3 million)

12.6%

EUR 30,460.5 million
(EUR 30,561.7 million)

EUROPE

ASIA

AMERICA

TOTAL IMPORTS:

TOTAL IMPORTS:

TOTAL IMPORTS:

EUR 164,213.5

EUR 39,220.9

EUR 29,648.1

(EUR 175,282.0 million)

(EUR 38,456.9 million)

(EUR 31,648.9 million)

million

SHARE:

67.9%

million

SHARE:

16.2%

million

SHARE:

12.3%

TRANSPORT
EQUIPMENT

MACHINERY &
EQUIPMENT

CHEMICALS
PRODUCTS
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Finally, a summary sheet of continents / products

All these figures are sent electronically in .xls for-

is published each month, providing a summary

mat.

view of the main partners and products traded.
Subscriptions

BELGIAN FOREIGN TRADE AGENCY

Subscriptions relating to service statistics are
almost exclusively intended for companies; this
relating to trade in goods are broken down as
The Statistics Department manages 677 sub-

follows:

scriptions providing, at a fixed frequency (month,
quarter, year), the figures corresponding to a
specific request or a profile of interest.
Of these 677 subscriptions, 537 relate to the

16

28

trade of goods and 140 relate to services.

131
All Trade4U subscriptions (see section 1.3 Overseas Business Opportunities Centre) have a sta-

179

tistics subscription.
In addition, all the diplomatic missions and all the

183

Belgian consular posts find in their inboxes each
month the results of Belgium’s foreign trade with
the country or countries they are responsible for.
These data are also sent to all the economic and
trade attachés of the three Regions.

FPS Foreign Affairs including foreign posts
Regions (AWEX/Brussels Invest & Export/Flanders
Investment & Trade), regional economic and trade attachés
included
Companies
Chambers of commerce and federations
Foreign embassies in Belgium

The BFTA also sends statistical data to certain
foreign embassies who want more detailed information than that covered by the 22 sections of
the Nomenclature.
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Figure 14: Number of clients subscribing to product
statistics in 2016
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1.4.3

STUDIES, STATISTICS AND TAX CERTIFICATES

TAX CERTIFICATES
Tax exemption for additional staff hired for exports

If the newly appointed export manager was already

is a tax support measure from the FPS Finance

employed full-time by the company, the exemption

(Art. 67 of the Income Tax Act 1992 introduced

can also apply as long as the company hires a new

by the Law of October 27, 1997, on provisions re-

full-time worker within 30 days from when the ex-

lating to fiscal stimuli for exports and research,

port manager takes the new position.

Belgian Official Gazette of December 2, 1997). It

BELGIAN FOREIGN TRADE AGENCY

provides for a tax exemption from taxable income

Granting of this exemption is subject to filing an

up to € 10,000 (indexed for 2016, 2015 income to

application naming the export manager and ob-

€ 15,270) in the case of hiring of a Belgian as a

taining a certification issued by the Belgian For-

member of full-time additional staff as an “export”

eign Trade Agency.

manager.
In 2016, 57 certificates were granted for 12 new
Industrial, commercial and agricultural businesses

files and 45 existing ones. Of these 57 companies

(whether start-ups, SMEs or large companies) are

that received certification, 49 beneficiaries were

eligible for this exemption. This exemption is not

Dutch-speaking and 8 French-speaking.

applicable to the liberal professions, employees or
to any person already exercising a gainful activity.

12
Existing files
New files

45

Figure 15: Number of
“export manager” tax certificates issued in 2016

44

ACTIVITY REPORT 2016

The Regulations Department works with the re-

appropriate to adopt under specific circum-

gional services to promote exports. Article 2 of

stances?

Appendix 1 of the Cooperation Agreement stip-

checking or adapting contracts: rereading

ulates that with regards to legal and regulatory

contracts, formulating counter-proposals,

documentation, the Agency is responsible for the

etc.

following matters:

application of administrative requirements:

exports (Belgian and European regulations);

how to invoice, how to apply VAT, which docu-

sales plans and related contractual

ments must be attached, how to legalize...?

obligations;

assessment of the consequences of legal

control of products: health requirements and

acts: assessment of the indemnity due to the

standards;

client following termination of a trade agen-

tax obligations (customs and indirect taxes);

cy, choice of payment terms, significance of

business practices;

property reserve...

sales and distribution;

analysis of litigation situations: arbitration or

Belgian exports and imports;

court...

BELGIAN FOREIGN TRADE AGENCY

1.5 REGULATIONS
AND LEGAL QUESTIONS

industrial property;
establishment abroad;

Questions come mainly from VOKA and Flanders

payment rules and commercial litigation.

Investment & Trade, and the answers are generally communicated in writing to these bodies. In

For several years, in addition to distribution of

certain exceptional cases, for practical reasons

general information (copies of legal texts, im-

(small staff, limited availability, limited time) and

port duties, lawyers’ contact details, etc.), a clear

on the express request from regional partners,

trend has been seen for communication of prac-

answers can be sent directly to the companies

tical advice to the regional services, which in turn

concerned (the Regions being sent copies of the

communicate it to businesses.

messages).

Most of these requests relate to the following

“Legal alerts” on news subjects about trade and

points:

international market are reported via the Trade4U

strategic choices: which distribution tech-

application and sent by email to subscribers, who

nique to choose?, which customs plan to

can ask questions on the subject.

choose?, what delivery terms are the most

ACTIVITY REPORT 2016
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1.5

REGULATIONS AND LEGAL QUESTIONS

HE Didier Reynders supports the promotion of Belgian products abroad during the economic mission to Texas.

BELGIAN FOREIGN TRADE AGENCY

1.5.1

REGULATION CASE FILES
The death on September 12, 2016, of Mr. Koen

questions from visitors who have not confirmed

Vanheusden, Director of the Regulations Depart-

their questions in writing, are not counted in the

ment, was a great loss of the Belgian Foreign

totals.

Trade Agency.
The 50 messages sent to subscribers as “legal
His departure caused a significant drop in the

alerts” via the Trade4U app and by email gener-

productivity of the Regulations Department com-

ated 183 questions and comments on the sub-

pared to previous years. Today, the service is only

jects in question. Each subscriber received a per-

supported by a single “legal attaché”.

sonalised response.

Since September 2015, everything was imple-

In 2016, the Regulations Department contrib-

mented by the Belgian Foreign Trade Agency to

uted to the Belgian group of experts for revision

ensure as much as possible the continuity of the

of Incoterms® 2010. For this, several meet-

Regulations Department. The Regulations De-

ings were arranged at the headquarters of ICC

partment opened 319 new files in 2016, bringing

Belgium (“the Brussels-based Committee of

the total number of files processed since 2006 to

the International Chamber of Commerce”) with

5,440 (situation at 31/12/2016).

the FEB. These meetings related to the Belgian
contribution to the first survey on this project.

46

It should be noted that telephone requests for

At these meetings, in addition to the revision of

information, reactions to “legal alerts” and the

Incoterms®, various actions were scheduled to

ACTIVITY REPORT 2016
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2014
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improve companies’ knowledge of Incoterms®

remained relatively stable; litigation files (practi-

rules. In addition, the Department contributed

cally non-existent in 2013) and those relating to

to several conferences and seminars on subjects

the legal organisation of the Belgian Foreign Trade

such as the VAT, customs, international contracts

Agency remain a minority. The large proportion of

and Incoterms®.

files processed (some 80% of questions asked)

BELGIAN FOREIGN TRADE AGENCY

Figure 16: Number of files processed by the Regulations Department, 2012 – 2016

relate to questions about regulations from busiThe BFTA’s Regulations Department also partici-

nesses and professional federations.

pated in various working groups at the National
Customs Forum, a platform for consultation be-

Questions about Incoterms® predominate. Af-

tween the General Administration of Customs

ter a peak in 2010 and 2011, then a slowdown in

and Excise and the private sector. This platform

2012 and 2013, this topic rebounded in 2014 and

contributes to helping businesses have a better

remains relatively high.

understanding of the development and implementation of new laws and procedures of the

There is also renewed interest in other regulatory

General Administration of Customs and Excise.

topics (VAT, customs, documents, standards,

It also aims for better coordination and greater

etc.) as well as for a number of specific “con-

efficiency of the various players in international

tract” topics (various aspects of distribution,

trade.

sales). There again, collaboration by the Agency
in seminars and preparation of template con-

The number of files processed is increasing, as

tracts certainly plays a key role. It should be

are requests for information from the Regula-

noted as well that questions about the VAT have

tions Department.

grown considerably since 2012.

Since the Regulations Department was created,

The most common legal topics which do not deal

the distribution of files by type of question has

with contractual freedom (and therefore the au-

ACTIVITY REPORT 2016
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REGULATIONS AND LEGAL QUESTIONS

tonomy of the decision-maker), but are rather

However, this does not prevent an obvious cor-

related to “documentation on applicable laws”

relation between the topics presented externally

(investments, intellectual property, etc.) seem to

by the Regulations Department (especially dur-

be permanently relegated to the background.

ing courses and seminars) and the questions
submitted to it.

In general, the questions continue to relate to
very varied subjects, which require thorough and
practical knowledge of the various aspects of foreign trade.
BELGIAN FOREIGN TRADE AGENCY
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Figure 17: Breakdown of regulation files by subject 2012 – 2016
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GEOGRAPHICAL BREAKDOWN OF QUESTIONS
The geographical distribution of files processed

tion to be made is the increase in the number of

over the years has remained relatively stable with

questions about large but distant markets (Unit-

traditionally a significant portion of questions

ed States and China) that are gaining ground on

“without particular geographical context” (about

those relating to the EU countries.

20%). However, the opposite observation began
in 2011 and this trend has been confirmed since

Arabian countries with embargo problems also

then.

continue to have high scores, with the lifting of
sanctions against Iran generating a lot of ques-

Although there continue to be many questions

BELGIAN FOREIGN TRADE AGENCY

1.5.2

tions.

about Belgian regulations, the biggest observa-
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Figure 18: Geographical distribution of questions, 2012 – 2016
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1.6 WEBSITES
1.6.1

THE BELGIAN FOREIGN TRADE AGENCY’S WEBSITE

BELGIAN FOREIGN TRADE AGENCY

2013

2014

2015

2016

January

6,117

8,507

8,098

7,808

February

4,653

5,801

5,269

5,294

March

5,123

5,114

6,556

5,745

April

3,707

3,986

5,201

4,312

May

3,804

4,036

4,814

4,211

June

3,386

2,971

4,049

3,481

July

2,686

2,189

2,378

1,919

August

2,169

2,493

2,514

2,373

September

3,757

5,286

4,719

4,671

October

5,163

5,586

6,419

5,842

November

5,230

5,703

4,552

5,101

December
Total

3,729

3,623

3,230

3,896

49,524

55,295

57,799

54,653

Table 2: Evolution in the number of unique visitors on a monthly basis for www.abh-ace.be (2013-2016)

2016 has seen, for the third consecutive year,

The statistics pages confirm their success, in

the website of the Belgian Foreign Trade Agency

the three languages; they are by far the most

exceed 50,000 unique visitors.

consulted (63.47% of the total). All the headings,
including notes and bilateral records, are actively

While most pages are consulted in Dutch, about

used. Information pages such as contact pages,

20% of the pages are visited in French and

useful links, those about the BFTA and others

English. The pages in English have recorded a

constitute one fifth of the most visited pages.

growth of 8% over the previous year.

Following in order of importance are economic
studies, missions, Trade4U and regulations.

50
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Figure 19: Evolution in the number of unique visitors on a monthly basis for www.abh-ace.be, 2013-2016
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5.89%

19.72%
51.62%
22.77%

Dutch-speaking visitors
French-speaking visitors
English-speaking visitors
Others

Figure 20: Linguistic breakdown of www.abh-ace.be visitors (2016)

Sections most viewed based on the 50 most visited pages

In %

Statistics

63.47%

Information

21.29%

Economic studies

8.25%

Economic missions

3.45%

Trade4U

1.95%

Regulations

1.59%

Table 3: Overview of the most viewed sections of www.abh-ace.be
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WEBSITES

Three decision support tools can be accessed

9.87% from their smartphone and 3.67% from

through the Agency’s website. These are Inco-

their tablet. In addition, 59.98% of visitors came

terms applications, distribution networks (the

to the Agency’s website from a search engine,

number of users has nearly doubled this year) and

35.19% from the site itself, 4.27% from another

whether or not to invoice the VAT (online, for a lit-

site, 0.50% from social media and 0.06% from

tle over a year).

links in an email.

Since the second half of 2016, visitors can access
the Agency’s site more easily from their smartBELGIAN FOREIGN TRADE AGENCY

phone or tablet. Indeed, a responsive version of
the site now allows for easier browsing from topic
to topic. At the same time, sharing buttons have
been added that allow sharing the Agency’s articles by email or on social media. In 2016, 86.47%
of visitors accessed the site from their desktop,

Did you know?
A visitor remains active on the site for
4.12 mins, an increase of 10.49% compared to 2015.
27.3% of visitors are repeat visitors of
which 34.55% are active fifteen days running and 20.73% are active for 30 days.
Links to the Agency’s site were registered
from about 60% of the world’s countries
(196 countries in 2016).

Figure 21: Responsive version of www.abh-ace.be
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1.6.2

WWW.BELGIANECONOMICMISSION.BE
In 2016 the Belgian Foreign Trade Agency

As in other years, the most visited pages (aside

launched two temporary websites with the URL

from the home page) were the activities, pictures

www.belgianeconomicmission.be as well as the

and the pages for presentation of the profiles of

associated mobile application that can be visited

the trade delegation.

from smartphones and tablets.
The website supporting the joint economic

learn of the existence of an “app” version of the

mission in Indonesia was consulted by 1,946

website, their reactions are always positive on

unique visitors. Within six weeks of putting this

the content and the image of modernity that this

website online, 11,523 pages were consulted in

can bring to the trade mission.

BELGIAN FOREIGN TRADE AGENCY

When the mission partners and participants

total.
Finally, it should be mentioned that the hashtag
Regarding the Texas mission website, it was

#BEmissionUSA, launched by the BFTA for

visited by 1,406 unique visitors who visited a

the Texas mission in early December 2016, in

total of 8,880 pages. This means that for each

several days became one of the highest trending

participant registered with the mission, five other

hashtags in Belgium.

people visited the website.

1.6.3

SYNERGY
The Economic Missions Department team has

As with any launch of a new application, small

worked since 2015 on creation of a “customised”

design flaws required adaptations. These growing

application to support organisation of joint eco-

pains were progressively resolved in the course of

nomic missions and State Visits. This software,

the year and the platform now functions well and

officially presented during the New Year’s recep-

meets the team’s needs. The possibility of link-

tion, has been used since the first mission in

ing different parameters to one another makes

2016.

the task easier, with the reports having a more
professional appearance and the time savings is
substantial.
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1.7 COLLABORATION WITH
THIRD-PARTY INITIATIVES
The Agency has occasionally assisted in various

Business Network” event arranged by BRAS-

events. In most cases they are arranged by the

CAM, the Belgian-Luxembourg-Brazil Cham-

regional foreign trade promotion services (or in

ber of Commerce – CCBLB

close collaboration with them) as well as by the

April 25, 2016: “Belgium’s foreign trade”

FPS Foreign Affairs. During 2016, the BFTA con-

presentation BELFIUS Corporate Banking

tributed to the following activities:

Session Info Export (Belfius)
April 27, 2016: “Trade4U – 1st Anniversary”

BELGIAN FOREIGN TRADE AGENCY

January 14, 2016: Presentation of Trade4U to

presentation to the International Platform of

the meeting of the steel cluster, LEFORT S.A.

the FEB

company at Gosselies, Walloon Business Un-

April 28-29, 2016: Promotion of Trade4U:

ion

booth at the Wallonia Export-Invest Fair

January 28, 2016: Contribution to arranging

(WEIF 2016), Aula Magna Louvain-la-Neuve

the “Meet the ambassadors” event as well as

May 11, 2016: “Development Cooperation

promoting Trade4U: “speed-dating” between

Round Table”, at the initiative of the Deputy

ambassadors and businessmen, as part of

Prime Minister and Minister of Development

the “diplomatic contact days” which were

Cooperation, the Digital Agenda, Telecoms

held from January 22 to 29, 2016

and Postal Service, Alexander De Croo

March 11, 2016: IFI tenders for Belgian com-

June 27-29, 2016: Promotion of Trade4U:

panies

Booth at FIT-Exportbeurs, Tour & Taxis

April 2016: Development of the Finexpo visual

June 27, 2016: International platform of the

identity. Creation of a logo and presentation

FEB, exhibition on bilateral relations between

brochure. Official launch during the Trade4U

Belgium and Japan

seminar on April 20, 2016 (see section 1.3)

September 19, 2016: Asian Development

April 21, 2016: Presentation of Trade4U at

Bank: Interview with European Private Sector

the “Testimonies of Belgian Entrepreneurs in

Representatives

Brazil” round table of the “Belgian-Brazilian

October 25, 2016: Incoterms presentation,
VOKA Mechelen
December 2, 2016: Kick-off meeting Incoterms Rules, ICC – FEB
December 7, 2016: Presentation of Trade4U
at the “Kazakhstan – Exploring New Silk
Road” seminar arranged by the Wallonia Export-Investment Agency
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December 9, 2016: 1st “Working Group on

December 21, 2016: 1st “General Provisions”

Goods Output” meeting, National Forum, the

Working Group meeting, National Forum, the

consultation platform for the General Admin-

consultation platform for the General Admin-

istration for Customs and Excise and the Pri-

istration for Customs and Excise and the Pri-

vate Sector

vate Sector

BELGIAN FOREIGN TRADE AGENCY

Trade4U booth during the briefing of participants of the economic mission to Indonesia.

December 16, 2016: 1st “Special Regimes
Working Group” meeting, National Forum, the
consultation platform for the General Admin-

Throughout the year:

istration for Customs and Excise and the Private Sector

The Statistics Department is involved in ambassador briefings arranged by the FPS Foreign Affairs (20 in 2016)
On the occasion of the 2016 European Football Championship (“Euro 2016”, June 10 to
July 10) and the 2016 Rio Summer Olympic
Games (August 5 to 21), the Belgian Foreign
Trade Agency produced booklets to publicise
the Foreign Trade statistics by bringing them
into these events.
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2

BELGIAN FOREIGN
TRADE IN 2016

ANALYSIS OF THE 2016 FIGURES*

This past year, Belgian foreign trade has taken a

caused both exports and imports to stay below

hit owing to the attacks of 22 March. During the

the European average. Total exports amounted

first two months of 2016, exports still displayed a

to EUR 357.5 billion in 2016, which is 0.1% less

positive growth rate, but the decline in economic

than the year before. Imports, on the other hand,

activity in the months following the attacks has

decreased by 2.0% to EUR 331.5 billion.

Exports

Imports

Balance

Coverage (in %)

2015

357,737.2

338,124.9

19,612.3

105.8

2016

357,502.0

331,455.2

26,046.8

107.9

-0.1

-2.0

In millions €

Variation (in %)

BELGIAN FOREIGN TRADE AGENCY

		
EVOLUTION OF EXPORTS AND IMPORTS

Table 4: Evolution of Belgian exports and imports during the period 2015 – 2016

		
BELGIUM’S POSITION COMPARED TO OTHER EU COUNTRIES
Exports
Total exports of goods of the European Union (EU-

While European exports (EU-28) remained stable

28) amounted to EUR 4,853.4 billion in 2016.

in 2016, Belgian exports dropped by 0.1%. From a
percentage viewpoint, Belgium underperformed in

Belgium accounted for 7.4% of this figure, which

comparison to the EU average. As a result, our coun-

makes it the sixth largest exporter of goods within

try lost market share.

the EU.
Exports of Germany and the Netherlands increased
Germany took first place with 24.9%, ahead of the

by 1.2% and 0.2% respectively, while those of France

Netherlands (10.6%) and France (9.3%).

fell by 0.7%.

* Please contact the Statistics Department of the Belgian Foreign Trade Agency or consult the “Belgian Foreign Trade 2016” publication for the
most recent figures.
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ANALYSIS OF THE 2016 FIGURES

In millions €

2015

2016

Variation (in %)

Share (in %)

1

Germany

1,195,822.4

1,209,623.7

1.2

24.9

2

Netherlands

513,498.5

514,535.8

0.2

10.6

3

France

455,866.5

452,820.8

-0.7

9.3

357,737.2

357,502.0

-0.1

7.4

4,855,800.7

4,853,401.0

0.0

100.0

…
6

Belgium
…
Total EU-28

Table 5: Evolution of exports of the EU-28 during the period 2015 – 2016

Imports
BELGIAN FOREIGN TRADE AGENCY

Total imports of goods by the European Union (EU-

While European imports (EU-28) grew by 0.3%

28) amounted to EUR 4,731.4 billion in 2016.

in 2016, Belgian imports fell by 2.0%. This has
caused Belgium’s market share to decrease.

Belgium was the sixth largest importer of goods
Imports of Germany were up by 0.6%, while those

within the EU with a share of 7.0%.

of the United Kingdom and France rose by 1.8%
First place was again occupied by Germany, with

and 0.1% respectively.

a share of 20.1%, ahead of the United Kingdom
(12.1%) and France (10.9%).

In millions €

2015

2016

Variation (in %)

Share (in %)

1

Germany

947,626.7

953,098.8

0.6

20.1

2

United Kingdom

564,550.9

574,590.6

1.8

12.1

3

France

516,812.2

517,475.6

0.1

10.9

338,124.9

331,455.2

-2.0

7.0

4,717,641.8

4,731,406.4

0.3

100.0

…
6

Belgium
…
Total EU-28

Table 6: Evolution of imports of the EU-28 during the period 2015 – 2016
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2.1 EXPORTS

3

4

9
1
13

2

6

MAIN CLIENTS

7

14

5

10
15

2015
Country

8

∆ 2015-2016

2016

(in millions €)

(in millions €)

(in %)

(in millions €)

(in %)

1

Germany

59,921.6

59,479.9

16.6

-441.7

-0.7

2

France

55,436.1

54,944.5

15.4

-491.6

-0.9

3

Netherlands

41,050.0

40,089.3

11.2

-960.7

-2.3

4

United Kingdom

31,483.4

31,787.6

8.9

304.2

1.0

5

United States

21,452.5

20,828.5

5.8

-624.0

-2.9

6

Italy

17,827.8

18,656.3

5.2

828.5

4.6

7

Spain

9,292.3

9,501.8

2.7

209.5

2.3

8

India

7,813.3

8,117.4

2.3

304.1

3.9

9

Poland

6,711.2

7,145.8

2.0

434.6

6.5

10

China

6,775.5

6,926.9

1.9

151.4

2.2

11

Sweden

5,635.5

6,045.6

1.7

410.1

7.3

12

Switzerland

4,794.5

5,292.0

1.5

497.5

10.4

13

Luxembourg

5,471.5

5,238.3

1.5

-233.2

-4.3

14

Turkey

4,533.5

4,452.3

1.2

-81.2

-1.8

15

UAE
Other countries
Total

BELGIAN FOREIGN TRADE AGENCY

2.1.1

12

3,518.8

3,594.1

1.0

75.3

2.1

76,019.7

75,401.7

21.1

-618.0

-0.8

357,737.2

357,502.0

100.0

-235.2

-0.1

Table 7: Overview of Belgium’s main clients in 2016
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2.1

EXPORTS

Belgium’s fifteen main clients all represented a

three places. The United States, which repre-

share of 1.0% or more in total Belgian exports of

sented a share of 5.8%, were Belgium’s main

goods in 2016. Together these countries were re-

export destination outside Europe in fifth place.

sponsible for almost 80% of total exports.

The other non-European clients in the top fifteen
were India (eighth with 2.3%), China (tenth with

Germany (16.6%), France (15.4%) and the Neth-

1.9%) and the UAE (15th with 1.0%).

erlands (11.2%) traditionally occupy the first
BELGIAN FOREIGN TRADE AGENCY

2.1.2

GEOGRAPHICAL EVOLUTION OF EXPORTS
Europe remains the main export destination for

ed those of 2015 by a margin of EUR 1.0 billion.

our country with more than three quarters of total Belgian exports. The increase in exports to EU

Asia remains Belgium’s main export destination

countries outside the euro area turned out to be

outside Europe with 10.7% of total Belgian ex-

more than sufficient to compensate for the drop

ports of goods. It was followed by the Americas

in exports to countries of the euro area. This past

(8.1%), Africa (3.2%) and Oceania (0.6%).

year, total Belgian exports within the EU exceed-
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∆ 2015-2016

2016

(in millions €)

(in millions €)

(in %)

(in millions €)

(in %)

272,997.4

274,858.9

76.9

1,861.5

0.7

EU (28)

257,088.0

258,114.6

72.2

1,026.6

0.4

EU - euro area

203,064.2

202,496.6

56.6

-567.6

-0.3

EU - non-euro area

54,023.8

55,617.9

15.6

1,594.1

3.0

Europe (extra-EU)

15,909.4

16,744.4

4.7

835.0

5.2

Continent
Europe

Asia

37,148.6

38,123.1

10.7

974.5

2.6

Americas

29,754.4

29,059.8

8.1

-694.6

-2.3

Africa

12,580.0

11,454.0

3.2

-1,126.0

-9.0

Oceania

1,998.2

2,087.9

0.6

89.7

4.5

Others

3,258.7

1,918.3

0.5

-1,340.4

-41.1

357,737.2

357,502.0

100.0

-235.2

-0.1

Total

BELGIAN FOREIGN TRADE AGENCY

2015

Table 8: Importance of different continents in Belgian exports

2.1.1.1

BELGIAN EXPORTS IN EUROPE
More than three quarters of total Belgian exports

continent: members of the EU that are part of the

(76.9% or EUR 274.9 billion) went to other Euro-

euro area (which represent 56.6% of total Belgian

pean countries. Exports to these countries were

exports), members of the EU that are not part of

up by 0.7% (+EUR 1.9 billion) in comparison to

the euro area (15.6%) and those that are not part

the year before.

of the EU (4.7%). Only exports to these last two
groups of countries grew in 2016 when compared

We can discern three groups of countries on the

ACTIVITY REPORT 2016

to a year earlier.
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2.1

EXPORTS

European Union
Belgian exports of goods to the other EU member

by 2.3% (-EUR 960.7 million). Together with the

states amounted to EUR 258.1 billion in 2016,

United Kingdom (+1.0% or +EUR 304.2 million)

which is 0.4% more than a year earlier. This in-

these countries were responsible for more than

crease of EUR 1.0 billion can be subdivided into

half of total Belgian exports of goods.

a drop in exports to euro area countries of EUR

BELGIAN FOREIGN TRADE AGENCY

567.6 million (-0.3%) and a rise in exports to

The best result in the EU was achieved in Italy,

EU countries that are not a member of the euro

where Belgian exports grew by EUR 828.5 mil-

area of EUR 1.6 billion (+3.0%). Belgian exports

lion to EUR 18.7 billion. This can be attributed to

to all members of this last group of countries in-

higher exports of ‘heterocyclic compounds with

creased, except for Hungary (-EUR 5.0 million).

oxygen hetero-atoms only’ and ‘medicaments
consisting of mixed or unmixed products for

Belgium’s three main clients are still its neigh-

therapeutic of profylactic uses’.

bouring countries: Germany, France and the
Netherlands. Nevertheless, exports to all three

The fact that Belgian exports of goods to Sweden

countries were down in 2016. Exports to Germany

grew by 7.3% (+EUR 410.2 million) in 2016 was

and France dropped by 0.7% (-EUR 441.7 million)

the result of increased exports of ‘automobiles

and 0.9% (-EUR 491.7 million), while those to

and other motor vehicles principally designed for

the Netherlands, where the Belgian royal couple

the transport of persons’.

conducted a State Visit in November 2016, fell
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Germany (EUR 59,479.9 m.)
France (EUR 54,944.5 m.)
Netherlands (EUR 40,089.3 m.)
United Kingdom (EUR 31,787.6 m.)
Italy (EUR 18,656.3 m.)
Spain (EUR 9,501.8 m.)
Poland (EUR 7,145.8 m.)
Sweden (EUR 6,045.6 m.)
Luxembourg (EUR 5,238.3 m.)
Austria (EUR 3,581.8 m.)
Other countries (EUR 21,643.7 m.)

23.0%
21.3%
15.5%
12.3%
7.2%
3.7%
2.8%
2.3%
2.0%
1.4%
8.5%

Figure 22: Belgian exports to its main EU trade partners

European Union (+EUR 1,026.6 m.)

0.4%

Germany (-EUR 441.7 m.)

-0.7%

France (-EUR 491.7 m.)

-0.9%

Netherlands (-EUR 960.7 m.)

-2.3%

United Kingdom (+EUR 304.2 m.)

1.0%

Italy (+EUR 828.5 m.)

4.6%

Spain (+EUR 209.5 m.)

2.3%

Poland (+EUR 434.6 m.)

6.5%

Sweden (+EUR 410.2 m.)

7.3%

Luxembourg (-EUR 233.3 m.)

-4.3%

Austria (-EUR 5.9 m.)

-0.2%

Other countries (+EUR 972.8 m.)

4.7%
-25

-20

-15

-10

5

0

5

10

15

20

25

Figure 23: Variation of Belgian exports to its main EU trade partners
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2.1

EXPORTS

31.6%
26.6%
20.3%
9.8%
3.3%
8.4%

Europe (extra-EU)
Belgian exports of goods to the European countries outside the EU amounted to EUR 16.7 billion in 2016. Switzerland (31.6% or EUR 5.3 bil-

Switzerland (EUR 5,292.0 m.)
Turkey (EUR 4,452.3 m.)
Russia (EUR 3,394.7 m.)
Norway (EUR 1,639.4 m.)
Ukraine (EUR 555.7 m.)
Other countries (EUR 1,410.2 m.)

Figure 24: Belgian exports to its
main European trade partners outside the EU

lion), Turkey (26.6% or EUR 4.5 billion) and Russia
(20.3% or EUR 3.4 billion) were by far Belgium’s
main clients from this group of countries.
The rise in exports to Ukraine (+29.7% or +EUR
BELGIAN FOREIGN TRADE AGENCY

Exports to these countries were up by 5.2% (+EUR

127.4 million) can in part be attributed to higher

835.0 million) in comparison to 2015. This result-

exports of ‘harvesting or threshing machinery’

ed in part from the fact that exports to Russia in-

and ‘tractors’, while the subsection ‘gold’ contrib-

creased anew. Despite the still ongoing trade con-

uted in large part to the rise in exports to Switzer-

flict, the value of Belgian exports to Russia grew

land by 10.4% (+EUR 497.5 million).

by 11.8% (+EUR 357.0 million) between 2015 and
2016, after a drop of 25.8% (-EUR 1.1 billion) the
year before.

Europe (extra-EU) (+EUR 835.0 m.)

5.2%

Switzerland (+EUR 497.5 m.)

10.4%

Turkey (-EUR 81.2 m.)

- 1.8%

Russia (+EUR 357.0 m.)

11.8%

Norway (-EUR 44.0 m.)

-2.6%
29.7%

Ukraine (+EUR 127.4 m.)
Other countries (-EUR 21.7 m.)

-1.5%
-50

-40

-30

-20

-10

0

10

20

30

40

50

Figure 25: Variation of Belgian exports to its main European trade partners outside the EU
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BELGIAN INTERCONTINENTAL EXPORTS
Asia
Asia still remains Belgium’s main export market

October, have grown by 7.6% (+EUR 252.0 mil-

outside Europe. Around a tenth (10.7% or EUR

lion) when compared to 2015. Other countries

38.1 billion) of total Belgian exports of goods

where Belgian exports increased in 2016 were

were shipped to this continent. The total value of

Israel (+15.9% or +EUR 325.5 million) and China

exports increased by EUR 974.5 million (+2.6%).

(+2.2% or +EUR 151.4 million).

Exports to India (21.3% of all exports to Asia),

After exports of goods to Saudi Arabia had in-

Belgium’s main client on the continent, grew

creased by 17.9% (+EUR 302.7 million) in 2015, a

by 3.9% (+EUR 304.1 million) to EUR 8.1 billion.

drop of 14.9% (-EUR 298.5 million) was recorded

The largest percentage increase was recorded

this past year. This resulted in part from lower

in Singapore. Exports to this country were up

exports of ‘human vaccines’ and ‘reaction initia-

by 19.7% (+EUR 255.9 million). This was in part

tors, reaction accelerators and catalytic prepara-

the result of higher exports of ‘oxygen-function

tions’.

BELGIAN FOREIGN TRADE AGENCY

2.1.1.2

amino-compounds’ and ‘petroleum oils and oils
obtained from bituminous minerals’. Belgian

Belgian exports to Indonesia, where a joint eco-

exports to Japan, where Empiror Akihito had in-

nomic mission took place from 12 March until 19

vited their Majesties the King and the Queen of

March, amounted to EUR 550.2 million last year,

Belgium for a State Visit from 9 October until 15

or 21.3% (+EUR 96.5 million) more than in 2015.
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21.3%
18.2%
9.4%
9.3%
6.2%
5.7%
4.5%
4.1%
3.8%
2.5%
15.0%

India (EUR 8,117.4 m.)
China (EUR 6,926.9 m.)
UAE (EUR 3,594.1 m.)
Japan (EUR 3,561.7 m.)
Israel (EUR 2,366.8 m.)
Hong Kong (EUR 2,169.2 m.)
Saudi Arabia (EUR 1,698.5 m.)
Singapore (EUR 1,555.6 m.)
Republic of Korea (EUR 1,440.2 m.)
Thailand (EUR 968.6 m.)
Other countries (EUR 5,724.2 m.)

Figure 26: Belgian exports to its main Asian trade partners

Asia (+EUR 974.5 m.)

2.6%

India (+EUR 304.1 m.)

3.9%

China (+EUR 151.4 m.)

2.2%

UAE (+EUR 75.2 m.)

2.1%

Japan (+EUR 252.0 m.)

7.6%

Israel (+EUR 325.5 m.)

15.9%

Hong Kong (-EUR 125.1 m.)

-5.5%

Saudi Arabia (-EUR 298.5 m.)

-14.9%
19.7%

Singapore (+EUR 255.9 m.)
Republic of Korea (-EUR 25.9 m.)

-1.8%

Thailand (+EUR 2.7 m.)

0.3%

Other countries (+EUR 57.2 m.)

1.0%
-50

-40

-30

-20

-10
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10
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Figure 27: Variation of Belgian exports to its main Asian trade partners
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71.7%
8.7%
6.8%
4.3%
1.7%
1.4%
1.3%
0.7%
0.4%
0.4%
2.6%

Americas
The United States, where a joint economic mission to Texas was organised in December of 2016,
represented almost three quarters (71.7% or EUR
20.8 billion) of all Belgian exports to this continent. The fact that exports to this specific country
were down by 2.9% (-EUR 624.0 million) was in

United States (EUR 20,828.5 m.)
Brazil (EUR 2,537.4 m.)
Canada (EUR 1,978.8 m.)
Mexico (EUR 1,264.0 m.)
Argentina (EUR 496.7 m.)
Chile (EUR 419.1 m.)
Colombia (EUR 381.8 m.)
Peru (EUR 189.7 m.)
Panama (EUR 128.7 m.)
Uruguay (EUR 126.4 m.)
Other countries (EUR 708.7 m.)

Figure 28: Belgian exports
to its main American trade partners

large part what caused total exports to this conti29.1 billion. Canada (+EUR 57.5 million), Mexico

The other countries from the top ten main export

(+EUR 147.0 million) and Uruguay (+EUR 38.7

destinations in the Americas recorded a drop in

million) are the other countries from the top ten

exports that varied from 1.5% (Brazil) to 11.0%

in the Americas where exports have grown.

(Chile). The reason that in 2016 exports to this

BELGIAN FOREIGN TRADE AGENCY

nent to drop by 2.3% (-EUR 694.6 million) to EUR

last country were lower than before can be attribThe reason that exports to Argentina fell by

uted to the subsection ‘medicaments consisting

11.2% (-EUR 62.5 million) in 2016 stems from

of mixed or unmixed products for therapeutic or

the fact that owing to the low price of oil on the

profylactic uses’.

international market, the export value of mineral
products had strongly decreased.

America (-EUR 694.6 m.)

-2.3%

United States (-EUR 624.0 m.)

-2.9%

Brazil (-EUR 39.4 m.)

-1.5%

Canada (+EUR 57.5 m.)

3.0%

Mexico (+EUR 147.0 m.)

13.2%

Argentina (-EUR 62.5 m.)

-11.2%

Chile (-EUR 51.6 m.)

-11.0%

Colombia (-EUR 24.6 m.)

-6.0%
-10.3%

Peru (-EUR 21.8 m.)
Panama (-EUR 13.2 m.)

-9.3%

Uruguay (+EUR 38.7 m.)

44.1%

Other countries (-EUR 100.6 m.)

-12.4%
-50

-40

-30

-20

-10

0
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Figure 29: Variation of Belgian exports to its main American trade partners
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Africa
Nigeria was still Belgium’s main export destination in Africa with a share of 16.5% (EUR 1.9 billion). Exports to this country, which were up by
6.7% (+EUR 118.6 million) in 2016, consisted
primarily of ‘petroleum oils and oils obtained
from bituminous minerals’. Second and third

16.5%
11.8%
10.3%
9.1%
8.2%
7.3%
3.1%
3.0%
2.5%
2.5%
25.7%

Nigeria (EUR 1,892.8 m.)
South Africa (EUR 1,350.2 m.)
Egypt (EUR 1,182.8 m.)
Togo (EUR 1,038.3 m.)
Algeria (EUR 938.5 m.)
Morocco (EUR 832.2 m.)
Tunisia (EUR 350.7 m.)
Dem. Rep. Congo (EUR 346.9 m.)
Ivory Coast (EUR 291.5 m.)
Senegal (EUR 290.7 m.)
Other countries (EUR 2,939.3 m.)

Figure 30: Belgian exports
to its main African trade partners

place were occupied by South Africa (11.8% or
BELGIAN FOREIGN TRADE AGENCY

EUR 1.4 billion) and Egypt (10.3% or EUR 1.2 billion). In total, Belgian exports of goods to the African continent amounted to EUR 11.5 billion.

The fact that total Belgian exports to Africa were
still down from EUR 12.6 billion in 2015 to EUR

The rise in Belgian exports to Morocco (+9.7% or

11.5 billion last year was to a large extent due to

+EUR 73.2 million) resulted in part from higher

lower exports to Togo. Owing of the low price for

exports of ‘tractors’. Exports to Tunisia (+7.2%

oil, the subsection ‘petroleum oils and oils ob-

or +EUR 23.4 million) and Ivory Coast (+7.7% or

tained from bituminous minerals’ lost much of its

+EUR 21.0 million) also evolved in a positive di-

value, which resulted in a drop in total exports to

rection.

this country by 40.2% (-EUR 697.9 million).

Africa (-EUR 1,126.0 m.)

-9.0%

Nigeria (+EUR 118.6 m.)

6.7%

South Africa (-EUR 70.2 m.)

-4.9%

Egypt (-EUR 13.8 m.)

-1.2%

Togo (-EUR 697.9 m.)

-40.2%

Algeria (-EUR 166.8 m.)

-15.1%

Morocco (+EUR 73.2 m.)

9.7%

Tunisia (+EUR 23.4 m.)

7.2%

Dem. Rep. Congo (-EUR 81.0 m.)

-18.9%

Ivory Coast (+EUR 21.0 m.)

7.7%

Senegal (-EUR 10.7 m.)

-3.6%

Other countries (-EUR 321.8 m.)

-9.9%
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Figure 31: Variation of Belgian exports to its main African trade partners
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Oceania
EUR 1.8 billion (86.6%) of the EUR 2.1 billion in

Since exports to both Australia (+EUR 78.9 mil-

goods that was exported by Belgium to Oceania

lion) and New Zealand (+EUR 16.0 million) in-

was meant for the Australian market. Exports to

creased, total exports to this continent also went

New Zealand represented a share of 10.5% (EUR

up by 4.5% (+EUR 89.7 million).

219.0 million), while the other countries on the
continent were responsible for a share of 2.9%

2.1.3

BELGIAN FOREIGN TRADE AGENCY

(EUR 60.2 million).

SECTORAL EVOLUTION OF EXPORTS

With 23.8% or EUR 85.2 billion, chemical prod-

and accessories of motor vehicles’ and ‘motor

ucts still took the top position in total Belgian

vehicles for the transport of goods’, recorded a

exports of goods. Nevertheless, the value of this

growth rate of 8.6% in 2016.

group of products dropped by EUR 2.4 billion in
2016 when compared to the year before. They

Machinery and equipment (main subsections:

were composed mainly of ‘medicaments consist-

‘air or vacuum pumps, air or other gas compres-

ing of mixed or unmixed products for therapeutic

sors and fans’, ’machinery, apparatus and equip-

or prophylactic uses’ and ‘human vaccines’.

ment for preparing or making plates, cylinders
or other printing components’ and ‘centrifuges,

Transport equipment settled in second place

fugal dryers’) was third with a share of 10.8% and

with a share of 11.8% or EUR 42.0 billion. Exports

an amount of EUR 38.5 billion (-0.3%).

of this group of products, which consisted of ‘automobiles and other motor vehicles principally

Plastics (main subsections: ‘polymers of ethyl-

designed for the transport of persons’, ‘parts

ene’, ‘polymers of styrene’ and ‘polyacetals’) as-
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2015

∆ 2015-2016

2016

(in millions €)

(in millions €)

(in %)

(in millions €)

(in %)

Chemical products

87,624.1

85,238.1

23.8

-2,386.0

-2.7

Transport equipment

38,698.3

42,021.1

11.8

3,322.8

8.6

Machinery and
equipment

38,571.9

38,469.9

10.8

-102.0

-0.3

Plastics

28,578.6

28,183.4

7.9

-395.2

-1.4

Mineral products

32,232.7

26,856.5

7.5

-5,376.2

-16.7

Base metals

25,304.2

24,447.4

6.8

-856.8

-3.4

Foodstuffs

19,166.2

20,263.4

5.7

1,097.2

5.7

Precious stones and
metals

16,124.2

16,916.2

4.7

792.0

4.9

Textiles

12,758.9

12,953.8

3.6

194.9

1.5

Optical instruments

12,655.6

12,811.4

3.6

155.8

1.2

Unclassified goods

6,540.3

9,052.6

2.5

2,512.3

38.4

Vegetable products

8,297.7

8,429.6

2.4

131.9

1.6

31,184.5

31,858.6

8.9

674.1

2.2

357,737.2

357,502.0

100.0

-235.2

-0.1

Product group

BELGIAN FOREIGN TRADE AGENCY

Other product groups
Total

Table 9: Sectoral diversification of Belgian exports in 2016

cended to fourth place with a share of 7.9% and

or EUR 26.9 billion. Owing to the low price of oil

an amount of EUR 28.2 billion despite a slight de-

on the international market, the export value of

crease in exports of 1.4%.

this group of products dropped by EUR 5.4 billion
(-16.7%) in 2016.

Mineral products completed the top five of Belgium’s main export sections with a share of 7.5%
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2.2.1

10

15

13

2015

∆ 2015-2016

2016

Country

(in millions €)

(in millions €)

(in %)

(in millions €)

(in %)

1

Netherlands

56,550.2

53,052.0

16.0

-3,498.2

-6.2

2

Germany

43,252.4

44,672.5

13.5

1,420.1

3.3

3

France

32,106.6

31,192.1

9.4

-914.5

-2.8

4

United States

29,348.1

27,100.2

8.2

-2,247.9

-7.7

5

United Kingdom

17,159.0

15,795.3

4.8

-1,363.7

-7.9

6

Ireland

15,789.1

14,730.3

4.4

-1,058.8

-6.7

7

China

14,684.3

14,457.5

4.4

-226.8

-1.5

8

Italy

12,999.5

12,958.0

3.9

-41.5

-0.3

9

Japan

7,697.6

8,337.4

2.5

639.8

8.3

10

Spain

6,145.0

7,840.9

2.4

1,695.9

27.6

11

Russia

8,316.1

7,507.6

2.3

-808.5

-9.7

12

Sweden

6,267.9

6,503.0

2.0

235.1

3.8

13

Singapore

5,548.2

5,572.4

1.7

24.2

0.4

14

Switzerland

4,357.7

4,471.5

1.3

113.8

2.6

15

India

4,132.0

4,359.4

1.3

227.4

5.5

Other countries

73,771.2

72,905.1

21.9

-866.1

-1.2

Total

338,124.9

331,455.2

100.0

-12,115.3

-2.0

Table 10: Overview of Belgium’s main suppliers in 2016
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IMPORTS

The table on the previous page and the following

different order. Together, these three countries

data offer more information on the main sup-

were responsible for almost 40% of total Belgian

pliers of goods to Belgium. Together the fifteen

imports. Five of the top 15 countries are non-Eu-

main countries from this list represent more than

ropean. The United States were Belgium’s fourth

three quarters of total Belgian imports. The top

supplier, while China took seventh place. Japan

three countries, the Netherlands, Germany and

(9th), Singapore (13th) and India (15th) were also

France are the same as for exports, albeit in a

present on this list.

BELGIAN FOREIGN TRADE AGENCY

2.2.2

GEOGRAPHICAL EVOLUTION OF IMPORTS
Europe still remains Belgium’s main supplier of

Asia remains Belgium’s main supplier of goods

goods with more than two thirds of total Belgian

outside Europe with 15.5%, ahead of the Ameri-

imports. However, the value of imports from other

cas (11.8%), Africa (3.1%) and Oceania (0.3%).

European countries was down by 2.1% in 2016
when compared to a year earlier.
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∆ 2015-2016

2016

(in millions €)

(in millions €)

(in %)

(in millions €)

(in %)

234,090.0

229,255.6

69.2

-4,834.4

-2.1

EU (28)

212,313.9

208,866.1

63.0

-3,447.8

-1.6

EU - euro area

176,988.8

174,453.0

52.6

-2,535.8

-1.4

EU - non-euro area

35,325.2

34,413.2

10.4

-912.0

-2.6

Europe (extra-EU)

21,776.1

20,389.4

6.2

-1,386.7

-6.4

Continent
Europe

Asia

50,641.8

51,396.0

15.5

754.2

1.5

Americas

41,870.3

38,956.9

11.8

-2,913.4

-7.0

Africa

9,793.0

10,286.8

3.1

493.8

5.0

Oceania

1,481.8

1,007.0

0.3

-474.8

-32.0

247.9

553.0

0.2

305.1

123.1

338,124.9

331,455.2

100.0

-12,115.3

-2.0

Others
Total

BELGIAN FOREIGN TRADE AGENCY

2015

Table 11: Importance of different continents in Belgian imports

2.2.2.1

BELGIAN IMPORTS FROM EUROPE
In 2016, more than two thirds (69.2% or EUR

pean countries that are not part of the European

229.3 billion) of total Belgian imports of goods

Union (6.2%). Since imports from each of these

originated from the continent. Within Europe, a

three groups of countries diminished, total Bel-

distinction can be made between members of

gian imports of goods from Europe were down by

the euro area (52.6%), EU members that do not

2.1% (-EUR 4.8 billion) in 2016 when compared

belong to the euro area (10.4%) and other Euro-

to a year earlier.
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European Union
Belgian imports of goods from the other coun-

total value of imports from the Netherlands by al-

tries of the EU fell by EUR 3.4 billion (-1.6%) be-

most EUR 3.5 billion.

tween 2015 and 2016 to EUR 208.9 billion. While
imports from the euro area countries decreased

Imports

by 1.4% (-EUR 2.5 billion), those from countries

main supplier of goods, grew by EUR 1.4 billion

that do not belong to the euro area dropped by

(+3.3%), while those from France fell by EUR

2.6% (-EUR 912.0 million).

914.5 million (-2.8%). The decreased imports

from

Germany,

Belgium’s

second

BELGIAN FOREIGN TRADE AGENCY

from this last country are due to lower imports
The Netherlands remained Belgium’s number one

of ‘human vaccines’, ‘automobiles and other mo-

supplier of goods with EUR 53.1 billion (25.4%),

tor vehicles principally designed for the transport

while Germany (21.4% or EUR 44.7 billion) and

of persons’ and ‘petroleum oils and oils obtained

France (14.9% or EUR 31.2 billion) rounded out

from bituminous minerals’.

the top three.
Besides Germany, there are three other countries
The reason Belgian imports from the Netherlands

from the top ten where Belgian imports increased

were down by 6.2% in 2016 is that Belgium tra-

in 2016: Spain (+27.6% or +EUR 1.7 billion), Swe-

ditionally imports large quantities of petroleum

den (+3.8% or +EUR 235.1 million) and the Czech

through the Netherlands. The low price for this

Republic (+11.8% or +EUR 384.4 million).

particular commodity has led to a decrease in the
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Netherlands (EUR 53,052.0 m.)
Germany (EUR 44,672.5 m.)
France (EUR 31,192.1 m.)
Utd. Kingdom (EUR 15,795.3 m.)
Ireland (EUR 14,730.3 m.)
Italy (EUR 12,958.0 m.)
Spain (EUR 7,840.9 m.)
Sweden (EUR 6,503.0 m.)
Poland (EUR 3,715.6 m.)
Czech Rep. (EUR 3,647.8 m.)
Other countries (EUR 14,758.7 m.)

25.4%
21.4%
14.9%
7.6%
7.1%
6.2%
3.8%
3.1%
1.8%
1.7%
7.0%

Figure 32: Belgian imports from the main EU trade partners

European Union (-EUR 3,447.8 m.)

-1.6%

Netherlands (-EUR 3,498.3 m.)

-6.2%

Germany (+EUR 1,420.1 m.)

3.3%

France (-EUR 914.5 m.)

-2.8%

Utd. Kingdom (-EUR 1,363.7 m.)

-7.9%

Ireland (-EUR 1,058.7 m.)

-6.7%

Italy (-EUR 41.5 m.)

-0.3%

Spain (+EUR 1,695.9 m.)

27.6%

Sweden (+EUR 235.1 m.)

3.8%

Poland (-EUR 26.5 m.)

-0.7%

Czech Rep. (+EUR 384.4 m.)

11.8%

Other countries (-EUR 280.2 m.)

-1.9%
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Figure 33: Variation of Belgian imports from the main EU trade partners
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36.8%
21.9%
19.4%
16.6%
1.5%
3.8%

Europe (extra-EU)
In 2016, Belgium imported more than EUR 20.0

Russia (EUR 7,507.6 m.)
Switzerland (EUR 4,471.5 m.)
Turkey (EUR 3,950.3 m.)
Norway (EUR 3,388.0 m.)
Ukraine (EUR 314.5 m.)
Other countries (EUR 757.4 m.)

billion of goods from the other European countries outside the EU. Russia was responsible for
more than a third of total deliveries to Belgium

Figure 34: Belgian imports from
the main European trade partners outside the EU

from this group of countries. The drop in imports
(-9.7% or -EUR 808.5 million) was to a certain extent the reason for the 6.4% (-EUR 1.4 billion) loss
BELGIAN FOREIGN TRADE AGENCY

of total Belgian imports from European countries

from this country dropped by EUR 1.0 billion

outside the EU.

(-23.5%).

The largest decrease was, however, recorded in

The reason that imports from Turkey were up

imports from Norway. Owing to lower imports of

by 12.5% (+EUR 439.2 million) were the higher

‘petroleum gases and other gaseous hydrocar-

imports of ‘motor vehicles for the transport of

bons’ the value of total Belgian imports of goods

goods’.

Europe (extra-EU) (-EUR 1,386.7 m.)

-6.4%

Russia (-EUR 808.5 m.)

-9.7%

Switzerland (+EUR 113.9 m.)

2.6%

Turkey (+EUR 439.2 m.)

12.5%

Norway (-EUR 1,038.2 m.)

-23.5%
-2.3%

Ukraine (-EUR 7.5 m.)
Other countries (-EUR 85.4 m.)

-10.1%
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Figure 35: Variation of Belgian imports from the main European trade partners outside the EU
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Asia
In 2016, Asia was responsible for EUR 51.4 billion

The strongest percentage increase was recorded

(15.5%) of total Belgian imports of goods. China

in Saudi Arabia. Belgian imports from this country

remains our number one supplier on the conti-

amounted to EUR 2.2 billion in 2016 compared to

nent with 28.1% (EUR 14.5 billion). Japan and

EUR 1.6 billion only a year earlier. The reason that

Singapore rounded out the top three with EUR 8.3

imports from this country rose by EUR 623.5 mil-

billion and EUR 5.6 billion respectively.

lion (+40.0%) is that deliveries of ‘petroleum oils

BELGIAN FOREIGN TRADE AGENCY

2.2.2.2

and oils from bituminous minerals’ displayed a
This past year, total imports from Asia were up

remarkable increase.

1.5% (+EUR 754.1 million) from their 2015 level.
This was in part because Belgian imports of goods

China (-1.5% or -EUR 226.8 million) and the UAE

from Japan grew by EUR 639.8 million (+8.3%) as

(-14.6% or -EUR 411.6 million) were the only two

a result of higher imports of ‘automobiles and

countries from the top ten Asian suppliers where

other motor vehicles principally designed for the

Belgian imports were down.

transport of persons’.

28.1%
16.2%
10.8%
8.5%
4.7%
4.2%
3.9%
3.3%
3.2%
2.8%
14.3%

China (EUR 14,457.5 m.)
Japan (EUR 8,337.4 m.)
Singapore (EUR 5,572.4 m.)
India (EUR 4,359.4 m.)
UAE (EUR 2,401.7 m.)
Saudi Arabia (EUR 2,181.5 m.)
Republic of Korea (EUR 2,026.2 m.)
Vietnam (EUR 1,683.3 m.)
Israel (EUR 1,669.9 m.)
Thailand (EUR 1,438.3 m.)
Other countries (EUR 7,268.4 m.)

Figure 36: Belgian imports from the main Asian trade partners
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Asia (+EUR 754.1 m.)

1.5%

China (-EUR 226.8 m.)

-1.5%

Japan (+EUR 639.8 m.)

8.3%

Singapore (+EUR 24.2 m.)

0.4%

India (+EUR 227.4 m.)

5.5%

UAE (-EUR 411.6 m.)

-14.6%

Saudi Arabia (+EUR 623.5 m.)

40.0%

Republic of Korea (+EUR 66.2 m.)

3.4%
2.3%

Vietnam (+EUR 38.5 m.)
Israel (+EUR 140.9 m.)

9.2%

Thailand (+EUR 40.0 m.)

2.9%

Other countries (-EUR 408.0 m.)

-5.3%
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Figure 37: Variation of Belgian imports from the main Asian trade partners

Americas
Belgian imports from the Americas amounted to

Belgian imports from most American countries

EUR 39.0 billion in 2016 as opposed to EUR 41.9

evolved in a negative direction. Total Belgian im-

billion exactly a year earlier. The United States tra-

ports were 7.0% below their level of 2015, partly

ditionally dominate not only exports but also im-

because imports from the United States fell by EUR

ports from this part of the world. In 2016 it repre-

2.2 billion (-7.7%).

sented a share of 8.2% in global Belgian imports,
which corresponds with no less than EUR 69.6%

Higher imports of ‘automobiles and other motor

(EUR 27.1 billion) of imports from the Americas.

vehicles principally designed for the transport of

It was followed at a significant distance by Mexico

persons’ are the reason that total imports from

with 7.9% (EUR 3.1 billion) and Brazil with 6.7%

Mexico were up by EUR 106.8 million in 2016. Other

(EUR 2.6 billion).

countries where Belgian imports increased were
Peru (+19.6%), Costa Rica (+18.7%) and Argentina
(+12.2%).
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United States (EUR 27,100.2 m.)
Mexico (EUR 3,067.9 m.)
Brazil (EUR 2,600.0 m.)
Canada (EUR 2,531.4 m.)
Peru (EUR 535.7 m.)
Costa Rica (EUR 531.3 m.)
Chile (EUR 513.2 m.)
Colombia (EUR 469.3 m.)
Argentina (EUR 351.1 m.)
Ecuador (EUR 235.9 m.)
Other countries (EUR 1,020.9 m.)

69.6%
7.9%
6.7%
6.5%
1.4%
1.4%
1.3%
1.2%
0.9%
0.6%
2.5%

Figure 38: Belgian imports from the main American trade partners

America (-EUR 2,913.3 m.)

-7.0%

United States (-EUR 2,247.9 m.)

-7.7%

Mexico (+EUR 106.8 m.)

3.6%

Brazil (-EUR 182.8 m.)

-6.6%

Canada (-EUR 339.4 m..)

-11.8%

Peru (+EUR 87.7 m.)

19.6%

Costa Rica (+EUR 83.7 m.)

18.7%

Chile (-EUR 145.5 m.)

-22.1%
-8.0%

Colombia (-EUR 40.6 m.)
Argentina (+EUR 38.2 m.)

12.2%

Ecuador (-EUR 33.1 m.)

-12.3%

Other countries (-EUR 240.5 m.)

-19.1%
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Figure 39: Variation of Belgian imports from the main American trade partners
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Africa
Last year, 3.1% (EUR 10.3 billion) of total Belgian
imports of goods came from Africa. South Africa
(25.6% or EUR 2.6 billion) was still Belgium’s
major supplier of goods in Africa with more than
a quarter of total imports from this continent.
Botswana came in second with 18.7% (EUR 1.9
billion), while Algeria was third with 9.6% (EUR
BELGIAN FOREIGN TRADE AGENCY

984.4 million).
What immediately catches the eye is the significant increase in imports from Zambia. The higher
imports of ‘non-refined copper’ led total imports
from this country to grow by 86.4%, from EUR
147.4 million to EUR 274.7 million. The value of
imports from Botswana grew by EUR 499.8 mil-

25.6%
18.7%
9.6%
6.7%
4.0%
3.1%
3.0%
2.8%
2.7%
2.7%
21.1%

South Africa (EUR 2,637.4 m.)
Botswana (EUR 1,919.3 m.)
Algeria (EUR 984.4 m.)
Ivory Coast (EUR 685.8 m.)
Angola (EUR 414.2 m.)
Namibia (EUR 318.2 m.)
Morocco (EUR 304.7 m.)
Tunisia (EUR 289.7 m.)
Zambia (EUR 274.7 m.)
Dem. Rep. Congo (EUR 273.9 m.)
Other countries (EUR 2,184.5 m.)

lion through ‘diamonds, whether or not worked,
but not mounted or set’.

Figure 40: Belgian imports
from the main African trade partners

Higher imports from the aforementioned countries are part of the reason why total Belgian
imports of goods from Africa increased by EUR
493.7 million in 2016 when compared to a year
earlier. This rise could have been more significant had it not been for the fact that imports
from Angola fell by EUR 125.8 million between
2015 and 2016. Imports from Morocco (-16.5%)
were also down last year.
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Africa (+EUR 493.7 m.)

5.0%

South Africa (+EUR 154.5 m.)

6.2%

Botswana (+EUR 499.8 m.)

35.2%

Algeria (+EUR 4.1 m.)

0.4%

Ivory Coast (+EUR 109.0 m.)

18.9%

Angola (-EUR 125.8 m.)

-23.3%

Namibia (+EUR 106.5 m.)

50,3%

Marocco (-EUR 60.2 m.)

-16.5%

Tunisia (+EUR 7.9 m.)

2.8%

Zambia (+EUR 127.3 m.)

BELGIAN FOREIGN TRADE AGENCY

86.4%

Dem. Rep. Congo (+EUR 11.8 m.)

4.5%

Other countries (-EUR 341.3 m.)

-13.5%
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Figure 41: Variation of Belgian imports from the main African trade partners

Oceania
Lower imports of both ‘petroleum oils and oils

imports from New Zealand (-2.3%) and the other

obtained from bituminous minerals’ and ‘zinc

countries on the continent (-20.6%) were also

ores and concentrates’ are t he reason why total

down, it comes as no surprise that total Belgian

Belgian imports of goods from Australia dropped

imports from Oceania dropped by 32.0%, from

by EUR 445.3 million (-41.5%) in 2016. Given that

EUR 1,481.8 million to EUR 1,007.0 million.
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SECTORAL EVOLUTION OF IMPORTS
In 2016, the list of major import sections was still

thereof’, ‘telephone sets, including telephones

headed by the chemical products with a share

for cellular networks or for other wireless net-

of 22.1% (EUR 73.3 billion). Nevertheless, the

works’ and ‘turbojets, turbo propellers and other

imported value of this group of products, which

gas turbines’) fell back to third place with a share

consists among other things of ‘medicaments

of 12.8% and an amount of EUR 42.4 billion.

consisting of mixed or unmixed products for

BELGIAN FOREIGN TRADE AGENCY

therapeutic or profylactic uses’ and ‘human vac-

Because of the previously mentioned drop in oil

cines’, dropped by EUR 3.5 billion last year when

prices on the international market, the imported

compared to 2015.

value of mineral products dropped by EUR 7.7
billion in 2016. This group of products still rep-

Because of higher imports of ‘automobiles and

resented a share of 11.2% or EUR 37.1 billion of

other motor vehicles principally designed for

total Belgian imports of goods.

the transport of persons’, transport equipment
took second place with a share of 13.0% and an

Base metals (main subsections: ‘flat-rolled

amount of EUR 43.1 billion.

products of iron or non-alloy steel’ and ‘ferrous
waste and scrap’) completed the top five of major

82

Machinery and equipment (main subsections:

Belgian import sections with a share of 6.5% and

‘automatic data processing machines and units

an amount of EUR 21.7 billion.
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∆ 2015-2016

2016

(in millions €)

(in millions €)

(in %)

(in millions €)

(in %)

Chemical products

76,801.6

73,340.3

22.1

-3,461.3

-4.5

Transport equipment

39,843.6

43,130.6

13.0

3,287.0

8.2

Machinery and
equipment

41,745.1

42,366.2

12.8

621.1

1.5

Mineral products

44,791.8

37,134.2

11.2

-7,657.6

-17.1

Base metals

22,614.7

21,680.2

6.5

-934.5

-4.1

Plastics

18,213.2

18,627.9

5.6

414.7

2.3

Precious metals and
stones

15,541.7

15,901.8

4.8

360.1

2.3

Foodstuffs

13,986.1

14,389.5

4.3

403.4

2.9

Optical instruments

11,513.6

11,219.3

3.4

-294.3

-2.6

Textiles

10,326.1

10,545.7

3.2

219.6

2.1

Vegetable products

10,124.2

10,383.3

3.1

259.1

2.6

6,502.4

6,537.3

2.0

34.9

0.5

26,120.8

26,198.9

8.0

78.1

0.3

338,124.9

331,455.2

100.0

-6,669.7

-2.0

Product group

Animal products
Other product groups
Total

BELGIAN FOREIGN TRADE AGENCY

2015

Table 12: Sectoral diversification of Belgian imports in 2016
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2.3 TRADE BALANCE
The reason that Belgium traditionally displays a

Belgium exports significantly more to the other

trade surplus is that our country exports more

countries of the EU than it imports from them.

goods than it imports. In 2016 the trade surplus

Other surpluses, albeit rather small ones, were

amounted to EUR 26.0 billion, which is EUR 6.4

recorded with Africa and Oceania. The trade bal-

billion more than the year before. This positive

ance with both Asia and the Americas, on the

balance resulted primarily from the fact that

other hand, was clearly negative.
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Continent (in millions €)

2015

2016

∆ 2015-2016

38,907.3

45,603.4

6,696.1

EU (28)

44,774.1

49,248.4

4,474.3

EU - euro area

26,075.4

28,043.6

1,968.2

EU - non-euro area

18,698.6

21,204.8

2,506.2

Europe (extra-EU)

-5,866.7

-3,645.0

2,221.7

Asia

-13,493.2

-13,272.8

220.4

Americas

-12,115.9

-9,897.2

2,218.7

2,787.0

1,167.2

-1,619.8

516.3

1,081.0

564.7

3,010.8

1,365.3

-1,645.5

19,612.3

26,046.8

6,434.5

Europe

Africa
Oceania
Others
Total

Table 13: Belgium’s trade balance with the different continents in 2016
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European Union
20.0 billion higher than imports originating from

marily to the fact that it exports significantly

it, while the surpluses with the United Kingdom

more to other EU countries than it imports from

and Germany hovered at around EUR 15.0 billion.

them. Within this group of countries, the trade

A significant trade deficit was, however, displayed

surplus amounted to EUR 49.2 billion in 2016.

with both the Netherlands (EUR -13.0 billion) and

Belgian exports to France were more than EUR

Ireland (EUR -12.8 billion).
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Belgium credits its general trade surplus pri-
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Figure 42: Belgium’s trade balance with its main EU trade partners (in millions EUR)
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2.3

TRADE BALANCE

Europe (extra-EU)
In 2016, Belgium had a trade deficit with Russia

Belgian imports from Norway were also signifi-

of EUR 4.1 billion. This negative result contribut-

cantly higher than exports to this country, which

ed significantly to the general deficit with Euro-

resulted in a deficit of EUR 1.7 billion.

pean countries outside the EU (EUR -3.6 billion).
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Figure 43: Belgium’s trade balance with its main European trade partners outside the EU (in millions EUR)
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Asia
Belgium displayed a trade deficit of EUR 7.5 bil-

tries, which resulted in a deficit of EUR 4.8 billion

lion with China in 2016. As a result, this single

and EUR 4.0 billion respectively.

country was responsible for more than half of
Belgium’s total trade deficit with the entire con-

Because of the trade in diamonds, Belgium tra-

tinent, which amounted to EUR 13.3 billion. Im-

ditionally displays a trade surplus with India. In

ports from both Japan and Singapore were also

2016 this resulted in a surplus of EUR 3.8 billion.
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significantly higher than exports to these coun-
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Figure 44: Belgium’s trade balance with its main Asian trade partners (in millions EUR)
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2.3

TRADE BALANCE

Americas
Belgium’s trade deficit with the Americas, which

to the trade deficit with the United States, which

amounted to EUR 12.1 billion in 2015, decreased

fell by EUR 1.5 billion to EUR -6.3 billion.

to EUR 9.9 billion in 2016. This was primarily due
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Figure 45: Belgium’s trade balance with its main American trade partners (in millions EUR)
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Africa
son the surplus has dropped by almost EUR 1.6

the amount of EUR 1.2 billion. This resulted in

billion in comparison to 2015 is due to the in-

large part from the fact that Belgium exported

crease in the trade deficit with South Africa and

significantly more to Nigeria, Togo and Egypt

Botswana and the fact that exports to Togo have

than it imported from these countries. The rea-

fallen by a third.
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Belgium displayed a trade surplus with Africa in
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Figure 46: Belgium’s trade balance with its main African trade partners (in millions EUR)
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2.3

TRADE BALANCE

Oceania
The surplus on the trade balance with Australia is

mulation of this positive result with the negative

the primary reason for Belgium’s overall surplus

balance for both New Zealand (EUR -72.4 million)

with the continent. The bilateral trade between

and other countries on this continent (EUR -27.8

Belgium and Australia resulted in a surplus of

million) has led to a general trade surplus in the

EUR 1.2 billion in favour of our country. The accu-

amount of EUR 1.1 billion.
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		 ACTION PLAN FOR 2017 – 2018
STATE VISITS BY THEIR MAJESTIES THE KING AND QUEEN
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2017

2017

Denmark - March 28-30

India - November 5-11

2018

2018

Canada - March

Portugal - Second half
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2017

2017

Republic of Korea - June 10-17

Ivory Coast - October 22-26

2018

2018

Argentina - Uruguay - First half of June

Marocco - Second half
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		 CONTACTS AND
ACCESS MAP
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Belgian Foreign Trade Agency
Rue Montoyer 3
B – 1000 Brussels
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EMAIL
info@abh-ace.be
BELGIAN FOREIGN TRADE AGENCY

WEBSITES
www.abh-ace.be

BFTA
Belgian Foreign Trade Agency
Rue Montoyer, 3 • 6th floor
B - 1000 Brussels

www.belgianeconomicmission.be
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